er for 
cudder 


N, four 
iagara 
d Rap- 


ble for 
York 
Green- 


on that 
or day. 


ig) or 


g) or 












ES 


aon, Coes 


status 
fitable, 
about 
timber, 
1ctured 
ESS in 
oper- 
ocated 
erican 





g term 

stock 
ds and 
umber- 


>rgani- 
ld like 
sturing 
4 who 
all of 
lumber 
re lo- 
ne re- 
ones. 


please 


MAN 


“WE'RE SO BOGGED DOWN... COULDN'T | 


E. |. du Pont de Nemours & 


WE SKIP THE ANTI-STAIN 
TREATMENT? THEY'D BUY 
NOW ANYWAY” 


“NO. LUMBER DIPPED IN ‘LIGNASAN’ 
BRINGS PREMIUM PRICES...MORE THAN 
OFFSETTING THE COST OF TREATMENT 
— AND THINK WHAT WE GAIN 

IN GOOD WILL!” 


Co. (Inc.), Grasselli Chemicals Department, Wilmington, 98, Delaware 
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THE AMERICAN LUMBERMAN PLATFORM 


!—Organization of an integrated and articulate con- 





























struction industry which will provide more and better 
building products to consumers at lower real costs with 
fair wages and profits to all who serve in the industry. 
& 


~ 2—Coordination of all production, marketing and pro- 
fessional activities concerned with the development, sale, 
and delivery to the consumer of building products—in- 
cluding the functions of the manufacturer, wholesaler, 
retailer, architect, realtor, contractor, mechanic, financier, 
association official and public servant. 


&. 

3—Identification of the building products merchant as 
central headquarters for the industry's consumer selling 
activities in the local community. 


4—Perpetuation of the free enterprise — as the 
basis of a more abundant and meaningful life for all. 


5—Informative, educational and merchandising-minded 
journalism and service toward these ends. 


The Editors 


Act of March 8, 9. 
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FOUR ROOMS - One Stery- Ne. ang 


featured cvrrenity i 
BETTER Wome & GARDENS Magenne 















Each month a new home is 
added to the ever-growing 
Weyerhaeuser 4-Square 
Home Building Service: 
Each month Weyerhaeuser 
advertises the current house 
design in national home 
magazines. 

Each month the interest of home planners is stimulated 
by emphasizing the new designs that are being added. 


Bright, crisp, modern tie-in, dis- 
play and promotional material, 
furnished each month. 








ment in planning, construction and materials. 

Now dealers can offer their community the latest and 
best in modern small homes, each designed by a skilled 
architect and engineered by Weyerhaeuser for good 
construction and economy. 

















































These designs bring to the Service the latest develop- 











This month’s house selection is featured in full page consumer advertising, 
illustrated above, in American Home magazine reaching millions of readers. 
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FLASHES «& «& « & & »* 


PREFAB GOAL FOR 1946 CUT from 250,000 to 100,000 due to 
industry delays in tooling up for mass production. High production 
expected in 1947. 


MONEY FOR HOME REPAIRS was two-thirds of sum spent in 
building new homes in the period 1929-1944, the Department of 
Commerce reported. Average annual expenditure for repair and 
maintenance in the 16-year period was $1,166,000,000 compared 
with an average yearly expenditure of $1,741,000,000 for new 
building. 

NEW RENT CEILINGS WILL BE SET at levels aimed to encour- 


age rental housing on a large scale. OPA and NHA have agreed 
that rent ceilings on new construction no longer must be held within 
20 percent of rent ceilings for comparable existing housing. 


REDWOOD LUMBER MILL STRIKE ENDED in northern Califor- 


nia. Six months’ shutdown resulted in loss of 175 to 200 million 
board feet. Returning workers are receiving approximately 20 cents 
an hour increase, a step-up comparable with increases recently 
granted in the Pacific Northwest lumber industry. Pay scale now 
starts at $1.02!/2 per hour. 


56-DAY MORATORIUM ON GOVERNMENT BUILDING was an- 


nounced by Reconversion Director John R. Steelman in a move to 
head off inflation. His action halted the awarding of contracts 
under a $1,600,000,000 public works program. No government 
agent can award a contract until Oct. 1 without Steelman’s express 
permission. 


SMALL HOMES PRICES UP 65 PERCENT since 1940, says a Na- 


tional Board of Fire Underwriters report based on National Housing 
Agency figures. Medium sized houses have increased 57 percent. 
Varying increases were shown in various parts of the country—a 
90 percent increase in New England small home values, for exam- 
ple, against 98.3 percent on the Pacific Coast. 


$5,000,000 LOSS IN MERCHANTABLE TIMBER, young growth 


























not yet merchantable, and acres of young seedlings was a serious 
part < ot the forest fire damage in the U. S. last year. Report just 
issued a the U. S. Department of Agriculture's forest service shows 
$26,726,919 timber and property damage last year from forest fires 


on bo! h protected and unprotected land. 


RAISES GRANTED CHICAGO BRICKMAKERS will raise con- 
struction costs in that area, observers predicted, after increases 
were approved by the Wage Stabilization Board. Maximum is now 
$1.41 an hour, an hourly boost of six cents. 


WYATT’S SECOND MONTHLY REPORT REVEALED: 113,000 of 








225,000 housing units completed during first six months of 1946 were 
Started last year; 500,000 houses and apartments started in first six 
montis this year including 331,000 new permanent dwellings; ab- 
normal demand for building materials has lengthened average 
hom ouilding time at least three months; June starts 12 percent 
belo — because of tiaht supply of critical materials, uncertainty 
over | ‘uture building costs due to unsettled status of price control 


estrictions placed on issuance of priorities; output of lumber, 


a ‘sphalt roofing and clay sewer pipe increasing; decline in 

Narawood flooring and softwood plywood, also seasonal decreases 

'N cast-iron soil pipe, cast-iron radiation and warm-air furnaces. 
Last minute flashes on Page 85 
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FOREST FIRES 


Smokers blamed for big part 
of 26-million dollar loss 


TIMBER and property damage 
from forest fires during 1945 
reached $26,726,919, according to a 
report issued by the forest service 
of the U. S. Department of Agri- 
culture. 

Of this loss, approximately five 
million dollars occurred in mer- 
chantable timber, young growth not 
yet merchantable and acres of 
seedings. 

During the year a total of 124,- 
728 fires were reported, a decline of 
6,501 under 1944. Incendiarists 
were blamed for causing the most 
fires—15,376; smokers set the sec- 
ond greatest number of fires—12,- 
569. 


WYATT REPORTS 


Starts in ‘45 account for 
one-half of '46 completions 


OF the 225,000 houses and apart- 
ments completed this year 113,000 
were actually started in 1945, Hous- 
ing Expediter Wyatt disclosed in 
his second monthly report. And of 
the 225,000 units completed in the 
first six months of this year, 153,- 
000 are new permanent houses and 
apartments and 72,000 are tempor- 
ary re-use housing, conversion’s 
and trailers. 

The remaining 40,000 new per- 
manent completions were started in 
1946. Wyatt said the tremendous 
demand for building materials has 
lengthened the average time for 
building a home from three to four 
to six and seven months. 


PREFAB GOAL CUT 


Failure of the prefab industry to 
get into high production quickly 
has caused Wyatt to cut this year’s 
goal of 250,000 factory-built homes 
to 100,000. 

On the basis of starts thud far 
this year, the number of homes 
built by the traditional on-site con- 
struction method have been _ in- 
creased from 650,000 to 738,000. 
The conversion goal has been upped 
from 50,000 to 100,000. The over- 
all goal of 1,200,000 dwelling units 
in 1946 remains unaltered. 

OTHER highlights: total num- 
ber of housing units started in the 


7 








Booth -Kelly 
Facilities are 
Modern 


From the felling of the tree to the 
shipping platform, Booth-Kelly is 
organized for efficient, quality 
production. 


The Booth-Kelly product has long 
been known for the excellence of 
its manufacture, the reliability of 
its drying, the accuracy of its 
grades, the dependability of its 
values. While a heavy order file 
prevents us from asking you to 
try Booth-Kelly lumber, we hope 
the time is coming when a larger 
supply may enable us to be of 
service to you. 


a | 
DOUGLAS FIR 


Dimension 
Drop Siding 
Mouldings 


Flooring 
Finish 
Casing 


Ceiling 
Stepping 
Base, etc. 


We are headquarters for Trade-Marked 
and Grade-Marked Douglas Fir Lumber. 


BoctliAtell 





NEWS aed TRENDS 
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first six months of 1946 total 496,- 
000, including 331,000 new per- 
manent dwellings. 


JUNE STARTS LOWER 

June starts were 12 percent be- 
low May for three reasons: 1. Tight 
supply of critical materials. 2. 
Uncertainty over future building 
costs, arising from unsettled status 
of price control. 3. Priorities re- 
strictions to keep supply of build- 
ing materials in line with demand. 

The production picture for June: 
brick output up 11 percent over 
May; asphalt roofing reached all- 
time production high; clay sewer 
pipe output of 95,000 tons set a new 
postwar record; lumber cut of 3,- 
073,575,000 board feet, the highest 
since August, 1944; hardwood 
flooring showed a decline; soft- 
wood plywood was off six percent 
from May. Other decreases, said 
to be seasonal, occurred in cast-iron 
soil pipe, cast iron radiation, con- 
vector radiation and warm-air fur- 
naces. 

Steps to increase production: 
subsidies to increase production of 
convector radiation, northern and 
southern hardwood flooring and 
cast iron soil pipe; release of 12 
million pounds of nails from Army 
and Navy surplus stocks. 

Plans were announced for guar- 
anteeing markets for tested new 
construction materials and factory- 
built houses. Emergency distribu- 
tion systems were set up to chanel 
more steel and iron castings into 
housing. A program was initiated 
to salvage essential materials from 
surplus Army and Navy installa- 
tions. 


LABOR 
Raises for brickmakers may 
jump Chicago building costs 

BUILDING observers in the Chi- 
cago area predicted higher con- 
struction costs as an aftermath to 
wage increases approved for brick- 
makers by the Wage Stabilization 
Board. 

Approximately 750 Chicago 
brickmakers were allowed a six- 
cent-an-hour raise for hourly em- 
ployees and a five percent boost for 
piece workers. The board also 
authorized a 10-cent-an-hour raise 
for “dinky” engineers and nine 
cents an hour for beltmen. 

MAXIMUM RATES LISTED 

Maximum rates for brickmakers 
are now $1.41 per hour; for dinky 
engineers, $1.31 and for beltmen, 


$1.35. A vacation clause permits 
employees of one or more years 
service, but less than five years, 
one weeks’ vacation; employees of 
more than five years’ service, two 
weeks vacation. 

The contract which will run unti] § 
April 30, 1947 settled a 45-day 
strike. On the basis of this ip. F 
crease, the Brick Manufacturers as. § 
sociation of Chicago may file ap 
application for price relief with 
OPA. 


PROFITS UP 


Building material producers 
may show gain of 70 percent 


LEADING producers of building 
materials may be expected to show f 
an average gain in profits of 70 per- F 
cent. This prediction of the in-f) 
dustry by Standard & Poor is based 
on the following factors: ; 
Wider margins on regular busi- 7 
ness; increased sales in the last 
half of the year and lower taxes. [J 
Nevertheless, the effects of © 
strikes and supply shortages in the 7 
first half will hold full-year results 7 
well below the projected potential. | 
GOOD CEMENT GAINS 4 
Cement companies, aided by rela- | 
tively moderate labor costs anf 
fixed charges, are expected to ex-f 
perience the greatest gains. Good ff 
gains are also predicted for pro- | 
ducers of asbestos, asphalt, gypsum | 
and wallboard. 4 
Although the building material § 
companies as a whole fared a little | 
better than industries generally | 
last year, the building group, hard} 
hit by adverse price ceilings and 
strikes, made a poor showing for 
the first quarter this year in com-| 
parison with industry as a whole. | 
Eighty-four of the leading build: 
ing material companies had a comn-f 
bined earnings gain of 0.8 percent 
against a decline of 0.4 percent for 
1,010 representative industrials last 
year. For the first quarter this 
year, twenty-five building material 
makers fell 38.3 percent against 3 
drop of 11.4 percent for 410 leat 
ing industrials. 


RENTAL GOAL 
FHA aims for one billion 
dollars in rental housing 


FHA Commissioner Raymond M 
Foley has pledged the Federal Hou 
ing Administration toward a go! 
of at least one million dollars ™ 
rental housing out of the conten 
plated two million dollars of mott 
gage insurance authorized under 
the Veterans Emergency Housilt 
Act. ; 

“Every means at its disposal will 
be used by FHA to increase the 
ratio of rental housing to total col 
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THE WHEELER, O 
Plants and General Office: wi / 


1326 Empire State Building, New York 1, 
134 So. LaSalle Street, Chicago 3, Hlinois 





) The building industry, 
as we all know, is in a very 
abnormal state today... 


In our case, we just can’t turn 
out all the Wheeler Osgood 
Tru-Sized Doors and Laminex 
Plastic Faced Plywood you 
and all the other fellows in the 
building field want and need. 


Production Channeled 


Most of our production is 
being channeled into the 
emergency housing program 
through our jobbers. 





We're working just as hard as 
we can to fill all orders as rap- 
idly and as equitably as pos- 
sible. 


Quality Since 1888 
Wheeler Osgood has been mak- 
ing America’s finest doors and 
plywood products since 1888 
_.. and we’re proud of our rec- 
ord! Two of today’s stars of our 
production line are Wheeler 

Osgood Tru-Sized Doors and 
Laminex Plastic Faced Ply- 
wood...and Wheeler Osgood 
research is continuing to de- 


WHEELER osGooD 
SACTRI HIT 
Vill 
LEGS 


Reg US. Pat. Off 


VW, 





& Tru-Sized to Exact Book Open- 
ing. 

® Resin Prime Coated. 

« Bored for Standard Tubular 
Lock. 

» Machined for Standard Hinges. 

& Cuts Installation Time by 70 
Minutes. 





WHEELER OSGOOD 


pLyYWOo00 


x Abrasion Resistant. 

«x Waterproof Under Extreme 
Conditions. 

* High Strength-Weight Ratio. 

% Stain-proof and Impervious to 
Alcohol. 


» Available now in limited quan- 
tities in black, brown and olive 


drab color. 








velop new Wheeler Osgood 
products all the time. 


NEW YORK OFFICE... .- - 
CHICAGO OFFICE 
SAN FRANCISCO OFFICE. 
LOS ANGELES OFFICE... 
TACOMA OFFICE 


. 3045 


IMBE 
RMAN, August 17 


T9046 


_ 922 So. Flower Street, Los Angele 
1216 St. Paul Avenue, Tacoma |}, Washington 


19th Street, San Francisco, California 


s 15, California ..- - 


SGOOD COMPANY 
acoma 1, Washington 


New York .. - 


Phone: Penn. 6-2954 
Phone: State 5335-6-7 
Phone: Valencia 2241 
Phone: Vandike 6326 
Phone: Main 8101 
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struction,” Foley said. “At the 
same time, FHA realizes the whole 
purpose of the VEHP will be de- 
feated if rentals are so high that 
veterans cannot afford to pay.” 

OPA and NHA have agreed that 
rent ceilings on new construction 
no longer need be held within 20 
percent of ceiling rents for com- 
parable existing housing. VEHP 
regulations limit shelter rent to a 
top of $80 monthly. 


CONSTRUCTION CONTRACTS 


Dollar volume in 37 states 


record 


MEASURED by the dollar vol- 
ume of contracts awarded, a new 
construction peak was established 
in the 37 states east of the Rocky 
Mountains in the first six months 
of 1946. 


Total of contracts awarded in 
the eastern states, F. W. Dodge 
corporation reported, was $3,937,- 
736,000, approximately half a_ bil- 
lion dollars greater than in the first 


breaks six months’ 
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ST. PAUL 


a: Wim © 
CHICAGO © 


COMPLETE WAREHOUSE STOCKS ON 


ee ANGELE 


© KANSAS CITY 

















PIONEER NATIONAL DISTRIBUTORS WITH 
WAREHOUSE BRANCHES SERVING THE 
DEALER TRADE IN 6 MAJOR MARKET AREAS. 





MILLWOR 





DOORS, FRAMES, MOULDINGS, 
SASH, GLASS, CABINETS 











Established 1912 


LOS ANGELES 21, CAL 
ST. PAUL 4, MINN 


| 
‘ FPaciFIC MUTUAL DOOR Co. 
MILLS: OREGON--WASH. HOME OFFICE: TACOMA 1, WASH. 


KANSAS CITY 3, KANSAS 
ot iler Velome: mania 








BALTIMORE 31, MD 
GARWOOD, NJ 
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half of 1928, the previous peak Ff Tk 


year. 

Residential contracts for June 
reached $332,248,000. Nonresiden- 
tial construction contracts for the 
same month totaled $273,207,000, 
The total of all construction con- 
tracts including heavy engineering 
works in the eastern states reached 
$807,914,000 in June compared 
with $952,418,000 in May. 


PUBLIC WORKS HALTED 
56-day moratorium declared 
as anti-inflation measure 


IN a drastic move to head off in- 
flation, Reconversion Director John 
R. Steelman halted the awarding 
of contracts under a $1,600,000,000 
public works program. 

During the 56-day moratorium— 
Aug. 6 to Oct. 1—no government 
agency can award a contract with- 
out Steelman’s express permission. 
At the same time the works pro- 
gram is to be revised downward by 
$700,000,000. 

Steelman’s order will delay such 
projects as post offices, roads, flood 
control and rivers and harbor im- 
provements. 

CERTAIN EXEMPTIONS 

Exempted from this order were: 
projects costing under $3,000; new 
construction already started or 
scheduled to begin by Oct. 1 under 
contracts already signed; veterans 
hospitals and housing, overseas 
military installations, the Manhat- 
tan atomic energy project and the 
building of access roads to timber 
lands. 


No project will be considered 
nondeferable unless: 
1. It is vital to safeguard 


health, safety or essential services. [ 


2. It will make a_ significant 
contribution to easing the national 
housing shortage. 

3. It is needed to continue top 
priority military research and de- 
velopment. 

4. It is necessary to prevent 
serious depletion or destruction of 
natural resources. 

5. It will substantially increase 
the supply and distribution of crit- 
ical materials, fuel, power o: com- 
modities in 1947-1948. 


DOORS AND PARTITIONS 


Poll shows extensive plans 


to achieve greater privacy | 


PROSPECTIVE home ownel’s 
and remodelers, tired of living 12 
congested quarters, are insisting on 
more privacy through the ' 
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doors and partitions, a nation-wide ; 
survey conducted by Ponderosa 


Pine Woodwork, disclosed. 





More than 70 percent of those 
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These Grade Trade-marks on Douglas Fir Plywood 


mean 






TRADE MARE PEG. U. $. PAT. OFF. 


Concrete Form Panel 


D.F.PA.¥ 
INSPECTED f 


PLYFORM is the special concrete- 
form grade of Douglas fir plywood 
—a quality grade manufactured 
with highly water-resistant glues 
and intended for multiple re-use 
in form construction. 






uality 


rigid standards! 


THERE is a type and grade of Douglas fir ply- 
wood manufactured especially for every building 
need. Each must meet rigid standards of quality. 
Current production is constantly inspected . . . con- 
stantly tested in the Douglas Fir Plywood Associa- 
tion laboratory. Choose the type and grade for your 
particular job by these ‘‘grade trade-marks,’’ which 
appear on every panel. Use it with complete confi- 
dence; its dependability is backed by an industry- 
wide quality standard. 


: GENUINE 








EXT.-D.F.P.A. 








EXTERIOR-TYPE plywood is made 
with completely waterproof syn- 


WALLBOARD 





PLNPANEL D.E PA. 





thetic resin binder especially for 








permanent exposure to weather D F P A 
and water. It is widely used for EE . 
building exteriors, for outdoor INSPECTED 





signs, for railroad car siding, and 
in all phases of marine construc- 
tion. 

PLYWALL is the grade of interior- 








PLYPANEL is the grade of interior- 
type plywood made especially for 
high quality interior work on walls, 
ceilings, for booth partitions, cab- 
inet doors and similar uses. 








DOUGLAS FIR 


PINWOOD 


LARGE. LIGHT. STRONG, 


Wood 


SUBSTANTIAL PRODUCTION NOW 


Because the needs of the Reconversion 
Housing program are so acute, Douglas fir 
plywood is today being allocated. This 
means that a substantial proportion of the 






type plywood made especially for 
standard wallboard use. It is suit- 
able for natural or stained finishes, 
for painting or papering. 





GENUINE 
















TRADE MARK 
in) ry) 
-PLYSCORB- 
REG. U. PAT OFF. PEND. 
S ie FE AT 4 | N G PLYSCORD is an unsanded utility 
panel of unusual rigidity, made to 
D. oc A. withstand the rigorous service de- 





manded of wall and roof sheathing 





and of sub-flooring. 


© 











ALLOCATED TO VETERANS’ HOUSING 


tion uses is temporarily a difficult one. It is _ 
a fact, however, that more plywood is being 
produced today than in pre-war years. Once 
the present overwhelming demand has been 
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Douglas fir plywood industry’s cur- 
rent production must go to housing 
contractors, stock cabinet manufac- 
turers, prefabricators and distribu- 
tors. 


As a result, the supply situation 
for all other industrial and construc- 











met, an ever-increasing supply for — 
non-housing uses will be available. 


Anticipate YOUR needs as far in 
advance as possible ——- and discuss 
those requirements with your regu- 
lar source of supply. ; oe 









Douglas Fir Plywood Association ... Tacoma 2, Washington 
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NATIONALLY ADVERTISED 
AROMATIC RED CEDAR 


CLOSET LINING LUMBER 


Packaged and Sealed 


GUARANTEED 
90% Red Heart 
or Better 








Currently pro- 
duction problems 
prevent our immediate 
return to full scale operations 

but we can see an improvement in 
the near future—and we hope soon for 
a quick return to our prewar service on 
all shipments. 





= wi 
PRODUCT OF 


Geo. C. BROWN & Co. 


GREENSBORO, NORTH CAROLINA 


LARGEST MANUFACTURERS OF 
AROMATIC RED CEDAR IN THE WORLD 














We are growing reserves of 


‘famous OZAN shortleaf pine 
that assure lumber dealers 
ample future supplies of top 


quality forest products. 


Oz 


12 





LUMBER CO. 
Prescott, Ark. 
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eligible to built new homes under 
the Wyatt Housing Plan intend to 
use aditional partitions and doors 
and 55.1 percent of those eligible 
for major remodeling have the same 
intention. 

Of those not eligible to build new 
homes, 37 percent are including 
more partitions and doors in their 
plans. Of those not eligible for 
major remodeling, 53.3 percent in- 
tend to increase doors and parti- 
tions when restrictions are lifted. 


CHICAGO CONSTRUCTION 
Industrial building shows 
sharp upswing in one week 


INDUSTRIAL construction ap- 
proved by the Civilian Production 
Administration in the Chicago area 
took a sharp upswing for the week 
ending Aug. 1. 

Ten approvals were granted for 
construction valued at approxi- 
mately $2,299,000 as against $1,- 
105,000 the week before. Fifty-four 
approvals were granted for all 
types of construction — estimated 
value $2,974,000. Forty-four appli- 
cations were denied for construc- 
tion valued at $1,195,000. 

Largest projects approved: 
United Airlines hangar, $595,000; 
Regensteiner Corp., four additional 
floors to its printing plant, $500,- 


000; Abbott Laboratories, two 
buildings at a cost of $445,000. 
PLUMBING 


Manufacturers say they are 
meeting vets’ housing goal 


MANUFACTURERS of plumb- 
ing equipment are turning out such 
huge quantities of supplies for low 
cost housing that no housing for 
veterans has been delayed for lack 
of plumbing fixtures, according to 
the Plumbing and Heating Bureau. 

Nevertheless production is in- 
creasing in such items as enameled 
iron and vitreous china plumbing 
fixtures and plumbing brass goods 
such as faucets, valves and drain 
controls. 

Compact design of many fixtures 
now in production such as flat rim 
sinks, combination sinks and laun- 
dry trays and close-coupled water 
closet bowls makes them suitable 
for use in rooms of small area. 

Prices of plumbing and heating 
materials are still lower than most 
building materials, says the Plumb- 
ing and Heating Industries Bureau. 
The U. S. Bureau of Labor Statis- 
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tics reported the index number for 
all building materials as 127.8 while 
the plumbing and heating index 
number stood at 100.8. 


BRICK OUTPUT HIGH 
July figure of 400 million 
units is greatest since 194| 


JULY was the first month since 
1941 that the monthly output of 
brick has gone over the 400 million 
mark, the Civilian Production Ad- 
ministration reported. CPA esti- 
mated clay brick production at 457 
million, a 17 percent increase over 
June. 

Increased production was also re- 
ported for structural tile and clay 
sewer pipe. Both registered gains 
of five percent over June. The clay 
tile production figure was 105,000 
tons and clay sewer pipe 100,000. 

Despite these increases, (. P. 
Redick, director of CPA’s building 
materials division, said that be- 
cause of the heavy backlog of ord- 
ers “it apparently will be difficult 
to meet monthly requirements un- 
less the work week in the industry 
is increased. Most plants are ona 
40-hour week. 


NEW SUBSIDIES 


Hardwood flooring, convector 
radiators on latest schedule 


SUBSIDIES designed to stimv- 
late the manufacture of convector 
radiators for residential heating 
and southern and northern hard- 
wood flooring were announced by 
the National Housing Agency. 

Government sources predict that 
the regulation covering radiators, 
plus a 10 percent price increase, 
may enable the industry to double 
production within six months. The 
regulation provides for incentive 
payments of 10 cents per shipping 
unit (a square foot of steam radia- 
tion obtainable from such convec- 
tor radiators as determined by 
standardized industry ratings).” 

BONUSES TO SUPPLIERS 

Under the new regualtions cover- 
ing hardwood, manufacturers are 
authorized to pay bonuses to their 
suppliers. Lumber covered by the 
southern plan includes No. 2 com- 
mon and 3-a common oak, beech, 
birch and hard maple and No. 2 
common and 3 common pecan. Cov- 
ered by the northern plan are No. 
2 common and 3-a common oak, 
beach, birch and hard maple. 

Producers will be reimbursed in 
full (Premium A) for what they 
pay in the form of bonuses to |um- 
ber suppliers if their quarterly pro- 
duction is 10 percent or more above 
their established quotas. Partici- 
pants are eligible to receive other 
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TRADE MARK 


ALUMINUM TRIM 


As leaders in the metal trim industry, pr 
you can rightfully expect us to have Ne. 181 Swew on wee. 
available the greatest number of metal 
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trim shapes...and we have. Better yet, 






the quality of Superior trim is “tops” 






because of the Schuler finishing process 
and the True-edge feature. A hookup 
with Superior is a hookup with the 









leader— it pays. 
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CAP MOULD INSIDE CORNER DIVISION BAR 
NOSING No. 551 for 4%” Material. o. 553 for 44” Material. No. 550 for 4%” Material. 


». 28 Depth of Face 1 1/16”. 
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Co. mt BRANCH OFFICES AND WAREHOUSES Poor 1 Please send us literature and prices 


e No. JNGSTOWN MANUFACTURING, Inc. _—— 
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PAUL B. BERRY 


Wholesale -- Commission 


Grand Rapids 6, Michigan 


If you can furnish any of the following 
(or anything else) write or wire me. 


1 or more cars softwood boards 
and dimension KD or AD, ma- 
chined; also panels, shorts, cut- 
offs. l ‘or more cars 5/8” and thick- 
er hardwoods, mostly 4/4” & 5/4” 
KD or AD. Send me your stock 
and price lists. 











Gives Siding Jobs Improved 





Protection and Appearance 


On every Asbestos 
Siding job, where ap- 
pearance is essential, 
you can save valuable 
time, simplify fitting 
at corners and along 
window and door 
frames, give added pro- 
. . tection, by using indi- 
vidual zinc corner strips. . . . Made of 
oxidized zinc... will not stain. Lengths 
suitable for any Asbestos Siding Shingle. 
For complete details write 


BUGHER MANUFACTURING CO. 


211 S. Main Street 








Kokomo. Ind. 





LUMBER WANTED 


Manufacturer of Prefabri- 
cated Houses in Philadelphia 
area will pay CASH for any 
volume of lumber — cut to 
size, or random sizes, green 
or seasoned. Can use 100,000 
ft. daily. Buying large quan- 
tities of Frames, Sash and 


Doors. Write to 


Century Prefabricating Corp. 


Box 43 Haddon Heights, N. J. 
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Our flooring plant is modem through- 
out. For well-manufactured Maple 
and Birch flooring specify “Diamond 
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payments (Premium B) based on 
their output of residential flooring 
in excess of quotas. 

For southern hardwood flooring 
producers, this premium is $7.50 
per 1,000 feet flooring count; for 
northern producers, the premium 
is $12.50 per 1,000 feet flooring 
count. 

Bonuses authorized manufactur- 
ers for suppliers are: for southern 
flooring lumber, $8.50 per thousand 
feet for seasoned lumber; $6 per 
thousand feet for green lumber; 
for northern flooring lumber, $3.50 
for seasoned and $1 for green. 


ACCESS ROADS 


712 miles of roads may up 
production |11 million feet 


BY utilizing the 712 miles of ac- 
cess roads now being built to gov- 
ernment timber lands, lumber pro- 
duction for 1946 will be stepped up 
an estimated 111 million board 
feet, estimates the National Hous- 
ing Agency. 

The roads are the first to be built 
with the $10,500,000 fund allotted 
to the U. S. Forest Service from a 
15-million dollar subsidy fund for 
access roads construction under the 


Veterans Emergency Housing Act, 

Breakdown of estimated increase 
in production by use of access roads 
by areas and mileage opened up: 
Southeastern states, 35 million 
board feet, 116 miles; Colorado and 
Wyoming, 19,600,000, 68.3 miles; 
northern Idaho and Montana, 16,- 
500,000, 134 miles. 

Another allotment of $1,234,000 
was announced for the construction 
of 222 miles of access roads to out- 
of-the-way timber lands on Indian 
reservations. 


HARDWOOD CLUB MEETS 


Southeastern manufacturers 
hold session in Savannah 


THE Southeastern Hardwood 
Manufacturers club held its quar- 
terly meeting at the Savannah 
Hotel, Savannah, Ga., July 23. 

J. A. (Jimmy) Prestridge dis- 
cussed the proposed 25 percent in- 
crease in freight rates, pointing out 
the dangers for the South in the 
softwood competitive market if a 
substantial increase goes through. 

OPA ceiling prices were the prin- 
cipal topic at the round table dis- 
cussion that followed. 

The next meeting will be held 
at the Henry Grady Hotel, Atlanta, 


Ga., Oct. 22. President Robert H. 
Rush named A. J. Morse, Toccoa, 
Ga., program chairman of that 
meeting 













































































“Oh, dear, what do you think I'd do first, lose the key or 
forget the combination?” 
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DICTIONARY OF 


For the first time in the history of 
insurance, here is a Dictionary of 
Insurance Terms defining in simple 
Janguage over 200 words and phrases 
most commonly used in the insur- 
ance field. 


, Never before have insurance terms 
been explained in completely non- 
Hechnical language. Legal phrase- 
logy, required in insurance poli- 
ties, is avoided. Definitions are 
given in simple English as easy to 
understand as A B C. Examples are 
‘ited to demonstrate the application 
of these insurance terms. 


When you want to understand 
@ny subject—chemistry or law or 
Snsurance—you must first know the 
meaning of the terms used. Then 
you begin to understand the subject 
Stself. 

For instance, what is a ‘Mutual In- 
}urance Company’2?? The definition 
#rom the Dictionary is given in the 
= in the center of this page. 
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FOR INSTANCE: WHAT IS A 
“MUTUAL INSURANCE COMPANY"? 


make Insurance Understandable 


EMPLOYERS MUTUAL LIABILITY INSURANCE COMPANY OF WISCONSIN 


EMPLOYERS MUTUAL FIRE 
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The Dictionary of Insurance Terms 
is free. Find out for yourself how 
these simple, concise explanations 
help you understand technical in- 
surance terms. There is no obliga- 
tion. Write today for your copy. 
Address: Insurance Information 
Bureau, Employers Mutuals of 
Wausau, Wausau, Wisconsin. 


When you KNOW, you won't 
have too much or too little 


Ask the Employers Mutuals representa- 
tive to make an analysis of your present 
coverage. Then you will know whether 
all your risks are covered or whether you 
have duplicate coverage at unnecessarily 
high cost. Such an analysis entails no 
obligation. 


Public Liability . . . Automobile . . . Plate 
Glass . . . Burglary . . . Workmen's Com- 
pensation . . . Fidelity Bonds . . . Group 
Health, Accident, Hospitalization . . . and 
other casualty insurance ... Fire ... Tornado 
. .. Extended Coverage ... Inland Marine 
... and allied lines of insurance. All policies 
are nonassessable. 


Branch offices in principal cities. Consult your 
telephone directory. 


INSURANCE COMPANY 


Home Office: WAUSAU, WISCONSIN 























New Orleans St. Louis Dallas 
Denver Atlanta 


Built For The 
Building Trade 


Your customers need triple-reinforced 
Fulton tarps on every job to protect 
material and tools from weather. Offer 
them this tough, all-weather tarp when 


they come in for building supplies. 


Fulton’s triple-strength rope holes are 
lined with metal grommets that won't 
rust... the strong, high-count canvas is 
permanently pressure impregnated with 
Fulton’s exclusive weather and mildew 


treatment. 


These new, stronger Fulton tarps, 
backed by 75 years’ reputation for 
value, are sold through appointed 
dealers. Eight Fulton factories are strate- 


gically placed to give you quick service. 


FULTON BAG & COTTON MILLS 


Manufacturers Since 1870 
Kansas City, Kans 


Minneapolis New York 























Insulation—Right or Wrong? 


To the Editors: Front cover of July 20 issue re- 
minds me of a suggestion I made some time ago to 
insulation manufacturers. Note in that picture the 
waterproofed-vapor-proofed-black-paper-flanged side 
of the insulation roll or blanket is turned up in order 
to take advantage of the flange. The “breather” paper 
face is turned inward toward the heated side of the 
ceiling. 

This is wrong. “Breather” side should be turned 
out to the cold side as most manufacturers’ sales talk 
and instruction indicate. This puts vapor seal against 
heated side. Then what vapor does get through may 
be evaporated or breathed out of the core of the in- 
sulation on the cold side. And the efficiency of the 
insulation is not reduced by becoming water-logged. 

Now my suggestion was that for use in the manner 
shown, the blanket or the insulation should carry 
flange around to the “breather” face so as to permit 
installation the other way up and at the same time 
recess the insulation below upper face of joist. This 
would involve manufacture of two types of stock, 
one for new, one for old construction. That is not so 
desirable from a manufacturer’s or from a dealer’s 
point of view—but it would preserve for the consumer 
the advantages claimed for this form of insulation. 
—O. T. BARRY, president, Hawkeye Lumber & Coal 
company, Cedar Rapids, Iowa. 

Right you are. The vapor barrier should al- 

ways be turned to warm side to avoid moisture 
condensation within the insulation. This fact 
is pointed out in the article “Using Blanket 
and Batt Insulation” on page 42 of the August 
3 issue. The cover picture of the July 20 issue, 
however, showed installation of Balsam-Wool, 
a product of the Wood Conversion company, 
and was approved by the manufacturer as the 
product is said to be equipped with a vapor 
barrier on each side.—The Editors. 


Removing the Blind Spot 


To the Editors: The AMERICAN LUMBERMAN cov- 
ers the retailers field so well that we have been at a 
considerable loss to understand the “blind spot’’ that 
exists in your columns as far as “labor news” is con- 
cerned. 

Next to the procurement of lumber, labor contracts 
and labor scales have been the most important single 
matter confronting the metropolitan lumber dealer 
this year. Yet (so far as the writer has been able to 
observe) not one word has appeared in the AMERICAN 
LUMBERMAN about the new wage contracts that have 
been “negotiated” throughout the country between the 
unions and the retailers. 

What are the new scales and hours for chauffeurs, 
yardmen, etc., in New York, Chicago, Detroit, Kan- 
sas City and so on? We’d certainly like to know 
(or rather, would have a month or so ago when “they” 
were putting us through the wringer). And we think 
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are insisting 


on $ot-Kated economy 


Your experience with trucks tells you that a 
truck that fits the job... is a better truck. 


You make more and quicker deliveries. You get 
maximum operating economy. Your truck 
stays on the job ... and it lasts longer. 


There’s a Dodge Job-Rated truck engineered 
and built to fit your job. 


It has the right engine power, the right clutch, 


transmission and rear axle ratio to move the 
weights you carry. It has the right axles, 
springs, frame, and tires to carry your loads 
more dependably . . . and at rock-bottom cost. 


That’s why, today, so many lumber dealers 
are insisting on trucks that fit their jobs... 
dependable, economical, long-lasting Dodge 
Job-Rated trucks! 


DODGE DIVISION OF CHRYSLER CORPORATION 
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DODGE/“TRUCKS 


FIT THE JOB... LAST LONGER 





ONLY DODGE BUILDS “Job-Rated” TRUCKS! 
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WHOLESALE DISTRIBUTOR 
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West Coast Lumber 
and 


Lumber Products 


SPECIALIZING IN 


PONDEROSA PINE 


@ LUMBER 

@ MILLWORK 
@® MOULDINGS 
® BOX SHOOK 


> 





OR ya! 


(eo.J.Silbernagel 


GENERAL OFFICE 
8 S. Michigan Ave., Chicago 3, DL 
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LETTERS 


there are hundreds of your subscribers who feel the 
same way that we do about this. 

We are afraid you’ve “dozed” badly this time.— 
JOSEPH O’NEIL, O’Neil Lumber company, East St. 
Louis, Ill. 

Could be. We’d like to hear comments and 
suggestions from other readers on this same 
subject. In the meantime please look at page 
eight in the News and Trends section of the 
August 3 issue. We’ll try to keep items like 
this coming.—The Editors. 


Training for a Veteran 


To the Editors: My employer is trying to arrange 
a program to train a veteran for the position of man- 
ager of a lumber yard. I have read your article in 
the issue of April 13, and thought that perhaps you 
would have a suggested program for a position as a 
yard manager. 

The course should cover a period of about three 
years. I am considering going to night school to 
take a course that would further train me. 

If you have any suggestions as to night courses 
offered by schools in the New York metropolitan area, 
would appreciate it if you would send that along with 
the suggestion on the job program leading to a position 
as yard manager.—GERARD F. MERRY, Plainfield, 
N. J. 

There is much constructive planning, par- 
ticularly by the National Retail Lumber Deal- 
ers association and other trade groups, under- 
way now. Eventually it will result in better 
classes in all sections of the country. It is all 
largely potential so far. We know of no school 
in the New York area where you can find ex- 
actly what you want at present, but expect 
there will be developments shortly. You may 
be sure the latest developments in personnel 
training will always be reported promptly in 
American Lumberman and we’ll keep readers 
informed of available courses.—The Editors. 


Airplane Hanger Blueprints 


To the Editors: Would you please send two sets 
of blue prints covering the airplane hangar shown on 
pages 38 and 39 of your July 6 issue——-DEAN A. 
PIPER, Midwest Lumber company, Minot, N. D. 

Sorry that we have no blueprints, although 
we would have attempted to make them avail- 
able if sufficient demand had been evident. We 
Suggest you contact J. F. Schaffhausen, 249 
Palisade avenue, Dobbs Ferry, N. Y., who pre- 
pared the article for American Lumberman. 
Perhaps he can arrange to supply you with the 
blueprints.—The Editors. 


Convention Schedules 


To the Editors: The AMERICAN LUMBERMAN used 
to carry a schedule of coming conventions, not only of 
the retailers’ conventions but lumber conventions 
generally. 

We found this information very helpful and, very 
likely that was true of all your readers and we are 
writing to ask if you could not reinstate this under 
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CHAIN SAW 


REG.U.S. PAT. OFF. 


The keen cutting power of the Mall Gasoline Engine Chain Saw fells the toughest of stands with 
speed and facility. Taking trees as they come,—large or small—hard or soft wood—it drops the 
best of them with three quick cuts. Fatigue is minimized . .. output is doubled . . . as compared 
with old hand methods. 


Logging crews, equipped with a Mall Gasoline Engine Chain Saw, move freely through the woods. 
No generator or compressor sets are needed for power, and the saws can be readily carried over 
rough terrain and through heavy underbrush. The cutting chain is adjustable to any angle by simply 
regulating a hand index lever . . . allowing a quick shift to bucking operations. 


The handle throttle and automatic, stall-proof clutch make the Mall Chain Saw easy to control. In- 
terchangeable cutting chains and guide plates can be used on the 6 H.P. motor base, increasing its 
cutting capacity from 3 to 6 feet. Powerful 2-cycle gasoline engine runs in any weather—operates 
on very little fuel. 


Write for name of Distributor nearest you. Demonstrations can be arranged. 





MALL TOOL COMPANY 


7733 South Chicago Ave., Chicago 19, Ill. 
OFFICES IN PRINCIPAL CITIES 
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There is a Big Fast-Growing 
Market for this “Whiter White” 


@ Trinity White is a true portland cement that is 




















superlatively white, giving more beautiful appearance 





and greater light reflection wherever it is used. 











You will find a rapidly and constantly developing 
market for Trinity White Cement. It is the “‘whitest 
white”’ portland cement. 





























So stock Trinity White. Trinity White is available to 


you—in full or mixed cars—direct, or through other 














cement manufacturing companies. For complete in- 





formation, write, wire or phone Trinity Portland 
Cement Co., Republic Bank Bldg., Dallas, Tex., or 
111 West Monroe St., Chicago. 

















SELL IT FOR— 


Stucco ® Architectural Concrete Units * Portland Cement 











Paint © Terrazzo ® Trafficway Safety Signs & Markers 








Light-reflecting Floors 
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LETTERS 


the head “Coming Lumber Conventions.”—BAY DE 
NOQUET COMPANY, Chicago. 


The list was discontinued in the spring be- 
cause there were almost no conventions dur- 
ing the spring and summer months. In the fall, 
when the various groups set the dates and 
places of their conventions, we will begin car- 
rying the list again.—The Editors. 


Opening New Yard 


To the Editors: I am interested in the opening of 
a retail, jumber yard to be located in the vicinity of 
McAllen,’ Tex. - 

We are wondering if you could supply us with any 
information regarding a National Lumberman’s as- 
sociation. 

Any information which you might see fit to supply 
us with would be greatly appreciated.—_FREDERICK 
S. HALL, Donna, Tex. 


The National Retail Lumber Dealers asso- 
ciation is located at 1713 Rhode Island avenue, 
N. W., Washington 6, D. C.; H. R. Northup is 
secretary-manager. We suggest, however, that 
you contact Gene Ebersole. executive vice 
president, Lumbermans Association of Texas, 
Second National Bank building, Houston. The 
national association is a federation of regional 
associations and all services are disseminated 
through them.—The Editors. 


Builders' Hardware Displays 


To the Editors: I would like to receive a little in- 
formation. In your article on Builders’ Hardware 
Jobber Serves Lumber Dealers Exclusively you have 
a few pictures of display cabinets and counter and 
nail bin assemblies. I would like to know where I 
may procure a plan or the complete unit and also of 
the nail bin.—L. C. BRZEZINSKI, Krakow Lumber 
& Feed company, Krakow, Wis. 


Information about these displays and plans 
for them can be obtained from the Raymer 
Hardware company, 56 E. Fifth street, St. 
Paul, Minn.—The Editors. 






Local Lumber Schools 


To the Editors: I read and enjoy every issue of 
your magazine. I notice in recent editions of schools 
in other cities where young men and women are 
taught the fundamentals of the lumber business. I 
believe a school of this type would be very helpful 
in the Chicago area. There are many newcomers in 
this game and also many old timers who could use a 
little brushing up. I believe a school of this nature 
could have a full house-—J. EDWARD MATHIEU, 
Posen Lumber & Supply company, Blue Island, III. 


At present considerable ground work is be- 
ing laid which might eventually result in many 
more such courses being available all over the 
country. In the August 3 issue is an article 
describing a program in Kansas City which 
was organized by dealers themselves.—The 
Editors. 
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In Appreciation — 


So many letters and other expressions of congratu- 
lations and good wishes have been received that per- 
haps | may be pardoned this one-time use of the 
personal pronoun in saying “Thank You.” 


To all well wishers and especially those who have 
not yet received formal replies—my sincere appre- 
ciation. 


These expressions are not only stimulating and 
inspiring but they generate a sobering humility and 
a strong sense of obligation to measure up to the 
responsibility implied in this outpouring of kindness 
and good will. 


My life has had a pattern in the past two decades— 
a design for more effective retailing in the construc- 
tion industry. The vehicle has been helps of various 
kinds to enable the retail lumber and building ma- 
terial dealer to perform better service and thereby 
get the most profit out of his business. 


It appears logical that this pattern will be enlarged 
and made more effective through my new work in 
this industry-wide structure. 


Years of “trouping” in the United States and Can- 
ada have given me thousands of contacts in every 
branch of the construction industry. The growing 
years have refined many of these into warm friend- 
ships. 


To you my friends, a pledge of increased devotion 
to our mutual cause — an industry of which our 
country will be proud. 


The American Lumberman Platform 


Elsewhere—on our masthead in fact—you will 
find a recording of just what American Lumberman 
stands for. 

The thought is not new with us but we have a 
fresh resolve and a new determination to “hew to 
the line and let the chips fall where they may.” 

In succeeding issues readers may look for con- 
sistent and energetic efforts on our part to imple- 
men{ these principles in every practical manner. 

We hope thus to serve importantly that industry 
which produces, and merchandises to the consumer, 
homes and barns, roofs and kitchens, and 1001 other 
building products. 

Readers’ comment on the Platform will be appre- 


) 


Clated 
Wagner-Ellender-Taft Bill 
Can Be Beaten at Home! 


A new congress — our 80th — will convene next 
January. The Senate-endorsed and appropriately- 
named W. E. T. bill which would socialize the light 


AMERICAN LUMBERMAN, August 17, 1946 





construction industry will then be up for reconsider- 
ation. 

Whether the new congress will pass or defeat the 
bill will depend in large measure on the calibre of 
men who make up the new congress. 

There are two things the leadership of the light 
construction industry can do about it — 

1. Each and every one of us do our part in send- 
ing to Congress men who will not be duped by the 
false fronts and half truths of the public housers. 

2. Put the entire resources of the industry to work 
this fall in producing a GI House of great value for 
the money at a price the average employed family 
man can pay. 


A "Model-T" Home at a Price 


Henry Ford cracked the problem of producing a 
low cost automobile for the masses by a process of 
standardization, simplification and ‘engineered’ 
production. 

He manufactured and sold millions of cars before 
he made the mistake of thinking that the American 
public would forever accept minimums in order to 
get price. 

We in the building industry are inclined to em- 
phasize Ford's mistake and forget that we have 
never gone through the first stage of standardiza- 
tion, simplification and industrial engineering of the 
home package. 

We need a minimum home tnat will provide hous- 
ing in the same manner that Fora provided automo- 
tive transportation—at a low price. 

The American landscape could absorb tens of 
thousands of such homes without giving monotony 
to the architectural scene. 

Nor do these industry-engineered homes need to 
be unattractive! Remember the pride with which 
we sat behind the wheel of our first Model T? 

Further, once the principle of industry-engineered 
homes is established, competition (and Ford's ex- 
ample) will prevent our staying too long with one 
model. 

More power to those in our industry who are cur- 
rently engaged in engineering a simple, efficient 
and attractive American home that can be pro- 
duced with standard materials and local manpower 
at a price which increasing numbers of American 
families can pay. 

This is the practical way to meet the challenge 
of those who would socialize our industry. 


———— 
Editor 
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OO HOT for summer—too cold 
for winter. 

That used to be a good slogan 
for the attic, the Siberia of the 
house in winter and the Hades of 
the house in summer. Today that 
slogan is no longer true. And be- 
cause it isn’t true, the retail dealer 
has a fresh sales opportunity, 
namely attic conversion. 


ONE-STOP SERVICE 

DEALERS can profitably adver- 
tise themselves as the natural one- 
stop service for attic conversion. 
It is a natural package job for the 
dealer, who can offer his customer 
everything from specific plans to 
meet his needs through financing 
to doing the actual job itself. 

By advertising himself as a spe- 
cialist in this field, the dealer is 
bound to establish a reputation 
that will draw customers. 


DOUBLE OPPORTUNITY 

THIS is an opportune time for 
the dealer to establish himself in 
this field. With the nation experi- 
encing the greatest housing short- 
age in history, every householder 
has an additional incentive to con- 
vert his attic into a livable room 
or apartment. Actually, the home- 
owner has a double opportunity: 

1. To help relieve the housing 
shortage by providing the veteran 
with a room or small apartment. 

2. To convert the attic for his 
own use as a guest room or as a 
children’s bedroom or playroom. 

There are 41 million homes 
around the country with unused 
attics, according to recent esti- 
mates. 
Homeowners should be made to 





42 


Ll Million Customers 


For Attic Conversion 


Retailer is a natural for the one-stop, 
packaged service required in this field. 





realize that attic remodelling is 
one job they can undertake with a 
minimum of red tape from govern- 
ment sources. Under the Veterans 
Housing Priorities act, household- 
ers are not required to apply for 
a permit if the job they are con- 
templating runs under $400. 

Although many conversion jobs 
will stay beneath this figure, larger 
alternations including plumbing 
fixtures, installing dormer windows 
and the like may run it closer to 
$1,000. 

This raises the question of fi- 
nancing, oftentimes a stumbling 
block. Here the dealer can make 
good use of his one-stop sales argu- 
ment by providing this additional 
service for the customer and at 
the same time making a margin of 
profit for himself on this phase of 
the job. 

If the dealer himself is not in 
a position to make the loan, he may 
make arrangements for an FHA 
guaranteed loan through a local 
bank. 


INSULATION IS BASIC 

GOOD insulation is basic in attic 
remodelling. Batt and fill insula- 
tion, also insulation board, have 
their own specialized uses. Besides 
the temperature control that insu- 
lation affords, a well insulated 
house — including the attic — is 
more fire resistant. The air is pre- 
vented from supporting combus- 
tion, filling up wall and floor spaces 
that would otherwise constitute ex- 
cellent flues through which fire 
could travel. 

Although it will be necessary to 
frame off the attic so that living 
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space will not be less than head 
height, this partitioned space can 
still be used advantageously by 
cutting into the wall. In addition 
to storage space, this room can be 
used for a single bunk, and built-in 
cabinets, all affording a deceiving 
sense of spaciousness. 

These side jobs —cabinets, 
bunks, etc.—can be done after the 
main job is completed with mate- 
rials the lumber dealer has for 
sale. 

If wood flooring is not available, 
there are several alternates that 
have proven themselves such as 
rubber tile, asphalt tile and _ lino- 
leum. 

Addition of dormer windows of- 
fers a number of opportunities in 
attic reconversion. Although dor- 
mers add to the overall cost of the 
project, they are a sound invest- 
ment, since they increase the avail- 
able space, afford more light and 
ventilation and a more attractive 
exterior. 

To offset the striking contrast 
between the new dormers and the 
old roof, some householders will 
replace their roof and others will 
want to paint their house. One job 
in attic reconversion leads to an- 
other. 

In order to offset the impression 
of low ceilings in the attic, it is 
a good plan to use tile, wall} aper 
and other finished material in 4 
way that will emphasize vertical 
meeting lines or vertical stripes in 
wallpaper design. 

Screens and storm windows will 
be needed for the attic windows, 
although these can be added later 
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AFTER studying the blueprints, the veteran 

and his wife see how the attic will be con- 

verted into a 1/2 room apartment with bed- 

room-living room, kitchen and bath. The re- 

tail dealer is the natural medium to provide 
this packaged, one-stop service. 
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SHOWING how a thorough-going attic remodernization job can make that part of the house as pl t and 
livable as downstairs. Plumbing, heating and electrical installations, plus customary alterations, turned this 


attic into a four-room flat. 


if it appears that the original esti- pany, Milwaukee, has been success- 
mate will be exceeded. ful in merchandising the attic con- 
Schroeder Lumber & Supply com- version job as a package. The 


YOU would hardly expect to find this modern, well-ventilated combination kitchen-dining room 
in the attic. However, with today’s materials and appliances it is possible to plan and install 
a medium sized attic kitchen in which any housewife is proud to work. 
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Schroeder package has consisted of 
a bedroom 12x14 feet for $198. The 
finished room has included two 
electric outlets and a lined closet 
which does not project into the 
room. The walls are prefinished 
and can be washed with soap and 
water. Flooring and heating do not 
go with the special, but can be 
added once the room is instailed. 

In some cases attic conversion 
jobs will call for stairways, since 
access has not been provided to the 
attic other than through a trap 
door. 

Some of the material neede: for 
the attic remodelling job is «vail- 
able, although it may be necessary 
to use alternates for some s:arce 
materials, and shortages may de- 
lay some jobs. 

Basic materials will inc!ude 
framing lumber, windows and 
doors, wallboard, wiring, flooring, 
plumbing fixtures, paint and 
brushes and most importan!—il- 
sulation for walls and ceiling. 

Louvres for adequate venti!ation, 
if not already provided, should be 
a part of the attic package job. 

Veterans, of course, will receive 
priorities for materials reuired 


for attic conversion. 
Photos: Pondelik Construction company. 
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COMPLETED house, sold only to veterans, includes: living room, 
two bedrooms, kitchen, utility room and bath. 


Calgary concern engineers a small 
home—living room, two bedrooms, 
utility room, kitchen and bath — 
to sell for $4,600, excluding lot. 


Me “TART, one of Canada’s out- 

™ sianding building supply in- 
stitutions located in Edmonton, Al- 
berta, is helping Canada solve its 
housin y shortage by turning out a 
prefabricated house for veterans to 
sell for $4,600 exclusive of lot. The 
terms are $700 down and $24.50 
monthiy, 

“Some three years ago,” says M. 
D. Muitart, manager of the enter- 
Prise, “I decided that changes in 
the house building field were neces- 
Sary and that we could not go on 
forever with the factors with which 
we were contending in building 
houses as we were. 


AME; 








Prefab Homes 
In Canada 
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Price $4,600. 





“Somehow we would have to de- 
vise methods of efficiently engineer- 
ing houses, which would not only 
solve-the problem, but would keep 
the industry where it belonged— 
in the hands and under the juris- 
diction of the lumber and building 
supply companies.” 


EXTENSIVE FACILITIES 
IN THE province of Alberta, 
Muttart owns M. D. Muttart 
Ltd., Edmonton, also Chinook 
Building Supplies Ltd., Calgary. 


The plant in Edmonton covers 
nearly three city blocks and em- 
ploys a staff of 160. Chinook Build- 


























ing Supplies covers approximately 
one city block and has a staff of 85. 
This concern is also a building and 
supply company. 

Facilities of both plants were 
used by engineers Harry Thompson 
and Paul Britton in helping Mut- 
tart evolve a system of construc- 
tion which led to the erection of a 
pilot plant for prefabrication in 
Calgary last fall. For the past four 
months this plant has been turning 
out four houses weekly. Production 
of a two-story house is planned by 
next fall. 

Overall size of the ‘house is 
24x34. Interior layout includes 228 
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KITCHEN CABINET units are included in the purchase price. 
and air conditioning units. 


Also a gas fired furnace 


LARGE picture window and fireplace are features of the living room. 


square foot living room; onc bed. 
room of 124 square feet an an. 
other 107; also kitchen, itility 
room and bath. 

There is a large picture w ‘ndow 
in the living room, which is finished 
with matched cedar panelliny with 
a matched cedar fireplace. Other 
rooms are furnished in fir pl) wood. 
then painted in various color. with 
the grain showing through. 


HEATING—AIR CONDITIONED 


CEDAR bevel siding is used out- 
side and asphalt shingles on the 
roof. The completed house includes 
air conditioning, wiring and )lumb-. 
ing. The air conditioning plant is 
the blower type, approximately 28 
inches square, manufactured by 
Muttart. 

Heating is by means of a gas 
fired furnace with fan and filter 
underneath. Hot air goes uw 
through the ceiling and comes down 
into the room through hot air 
ducts. Cold air returns through the 
cold air ducts in the floor, the cold 
air coming under the floor, going 
to the bottom of the furnace where 
it is heated again and circulated. 

Because of the scarcity of lumber 
for flooring, the concern has 
taken used masonite, cut it into 
16-inch squares and glued it down. 
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1¢ bed. 


nd an. The house is ready for occu- 
tility | pancy seven days after the sub- 
y floor is laid. Delivery is by truck 
Window @ in three sections. The first loaded 
inished truck containing all the wall sec- 
” with § tions leaves the plant by 8:30 a. m. 
Other | The second loaded truck, which con- 
I. wood, tains the two gable end sections 
rs with and all the rafter units, along with 
the roof board sections, leaves not 
later than 11 in the morning. 
C By nightfall an eight-man crew 
ed out: has the house up, the rafters on, 
on the the roof boarded in and shingled— 
neludes § the exterior completed. 
»lumb. The second day the heating, 
lant is plumbing and wiring contractors 
tely 28 complete their work. The third day 
ed by the plasterboard is put on the ceil- 
ing and the carpenters finish the 
a gas house as far as the woodwork is 
1 filter concerned. When the sections go 
eS up up the doors are locked and cased. 
s down The carpenters complete their work 
ot air by applying baseboard and mould- 
igh the MB ing. 
he cold Kitchen cabinet and _ fireplace LIVING ROOM is finished in cedar paneling; other rooms in fir plywood. Paint is 
going units, manufactured at the Edmon- utilized to provide varied color schemes. 
. where ton factory, are installed in a few 
ated. minutes by the carpenters. Painters 
lumber finish the house on the fifth, sixth 
n has and seventh days. 
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Muttart eventually plans to dis- 
tribute in the United States al- 


though plans are not yet definite. 
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SECTIONS coming off the assembly line in pilot plant, Calgary, are sufficient to put 
together four completed houses weekly. 
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Cottage Becomes Year Round Home 


After REMODELING and expansion produced the clap- 


board house above from an unused summer 

cottage that was built 32 years ago. Only the utility room 

at right and the sun porch, overlooking Lake Erie at the left, 
were added fo the original cottage area. 
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Before BEGINNING with this time and weather 


beaten cottage, the modern home was 

created by installing a brick veneer and composition shin- 

gle roof, and adding large casement windows. Cost of 
remodeling ran about $10,000. 


FLOOR plan of the home shows its compact arrangemen! 

and convenient facilities. Utility room, containing laundry 

and gas-fired furnace, has an extra shower. Spacious 
closets in bedroom and den have sliding doors. 
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BATHROOM of the home is departmentalized. In addition to the stall 

shower at right, it has a bath tub and built-in dressing table which 

is beside the wash basin at left. Toilet alcove at rear is enclosed 
on one side by glass block panel. 


SEPARATING the dining room from the passage-way is an 8x10 foot 

wall of glass block. This permits daylight from casements at far 

end of room to brighten the interior hall which connects living and 
sleeping quarters. Both doorways have sliding doors. 
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GLASS block in an 8x11 foot panel forms the wall between living 

room and sun porch. Daylight filters into the house without dis- 

turbing living room privacy. Light from three concealed fluorescent 
fixtures light the room on dark days and at night. 





Plywood House 


Built in Yakima 


ALL-PLYWOOD home in Yakima, Wash., was patterned after 
a World's fair exhibit. 


Patterned After One at World’s Fair 


4 ~ wi ATTERNED AFTER one in the 
17 @ 1939 New York World’s fair 
T Town of Tomorrow exhibit, an all- 

| is plywood house which was _ built 
eleven years ago is still standing 
in Terrace Heights, a suburb of 
Yakima, Wash. 

The original fair home, designed 
by A. Lawrence Kocher, has been LIVING 
greatly augmented in the home of sang 
Mr. and Mrs. Logan Roberts. The aie 
original plan has been followed, but 
on an enlarged scale. 

A few deviations from the origi- 
nal plan are to be found in the 
Yakima house. The Roberts’ living 
room as compared to the original ing b 
is larger, measuring 27x33 feet. lap 
Kocher’s plan called for a 17x18 baker 
foot living room. The number of the ¥ 
bedrooms has been doubled and York 
there are three bathrooms instead in th 
of one. The Yakima house layout smeo0 
consists of living room, dining of th 
room, kitchen, utility room, four Li 
bedrooms and three _ bathrooms. ie 
Other sections of the house have The 
been enlarged in about the same aso 
proportion in drawing plans of the hie 
original. wil 

The basic modern design is re- pain 
tained. Kocher’s ultra-modern ::rch- ceili 
itectural treatment of the flat roof, sien 
with the exception of a low-piiched ites 
raised roof over the living ‘oom Ay 
has been followed in the Yakima hea 
house. Although the raised roof ly 
allowed for clerestory windows on li 
one side of the living room, this = 
feature was not included in th: sec- ” " 
ond house. T 

The recessed lighting in the liv Was 
ing room is contained in_ both tes 

1 


TWO VIEWS of the kitchen showing (top) eae 
breakfast nook and door into dining room. mat 
Tip of curved bar is visible. The batiery of a di 
cabinets and the large working suriace ‘5 wa\ 
shown (bottom) along with the curved bot is 
of plywood. All surfaces are finisiied 10 bl 
retain the natural beauty of the wood. O¢ 
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LIVING ROOM showing the glass blocks 

around flush door and the large picture win- 

dow. Dining room is to the left. Plywood 

walls are painted and ceiling is paneled with 
alternate plywood blocks. 


houses, as is the block-paneled ceil- 
ing consisting of plywood squares 
installed to provide effective panel- 
ing by having alternate pieces over- 
lap the others. Another variation 
between the exposition house and 
the Yakima house is while the New 
York home has this ceiling design 
in the dinette as well, there is a 
smooth ceiling in the dining room 
of the second home. 

Living room plywood walls of the 
two houses are treated differently. 
The exposition house featured nat- 
ural finish to show the grain pat- 
tern of the Douglas fir panels, 
while in the Roberts’ home textured 
paint is used for both the walls and 
ceiling of the living room. Dining 
room walls in both houses have a 
natural finish. 

Another minor variation between 
the to modern homes is that while 
the exposition house has varnished 
exterior plywood walls, those of the 
Yakina replica are painted. 

‘Tosing full advantage of the 
Was ington sun, Mr. Roberts made 
a lave sun deck on the flat hori- 
zontii roof of his home. He sur- 


face’ this flat area with a wearable 
mat. vial. The space is reached by 
a di:ached, enclosed circular stair- 
way and a bridge. 
1s 


block 


This stairway 
ade of plywood and glass 
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CIRCULAR table in the dining room was bleached to harmonize with the natural-finished 
plywood wall panels. 


BUILT-IN wardrobe cabinet in one of the bedrooms is painted to contrast with the natural 
plywood paneled walls and ceiling. 
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Coming Next Issue: 


A complete and detailed analysis of the salesmen's 
job in a retail lumber and building material yard. 
First step in training better salesmen for future. 


HE INEVITABLE return to 

a buyers’ market will confront 
the retail building materials indus- 
try with changing business condi- 
tions and a type of new and keen 
competition. Defense against this 
competition must take the form of 
better sales organizations in retail 
lumber yards—organizations based 
on a foundation of _ efficiently 
trained salesmen. 

Foreseeing this problem more 
than two years ago, officers of the 
Indiana Lumber & Builders’ Sup- 
ply association mapped a program. 
R. W. Slagle, secretary, secured the 
cooperation of the University of 
Indiana in a large-scale research 
program with the ultimate objec- 
tive of better, on-the-job training 
for retail salesmen. Twelve per- 
sonnel development institutes were 
held at key locations through- 
out the state for the dealers and 
their key supervisors and salesmen. 
These institutes were conducted by 
Jacob G. Smuts as the representa- 
tive of the Distributive Education 
Department of Indiana University. 

The general purpose of these in- 
stitutes, in which the participants 
worked together as a group, was 
to break down the “human ele- 
ment” of the retail lumber busi- 
ness into its basic parts for sep- 
arate study and consideration. As 
a result, the general pattern that 
emerged from the group efforts 
tended to focus considerable inter- 
est on many phases of personnel 
recruitment, placement, training 
and development. The ultimate goal 
of the sessions, however, was con- 
cerned primarily with analysis and 
definition of a salesman’s job. 

Group thinking in the institutes 
revealed that there are three dis- 
tinct types of sales personnel who 
stand high on the priority list of 
those needing training: 
1—Employees who are entering 
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the sales field for the first time, 
with little or no sales training. 

2—Workmen who have been on 
the job for a time but who have 
not yet reached a satisfactory level 
of profitable sales performance. 

3—Experienced salesmen whose 
productivity may be further in- 
creased. 

Some people still believe that 
salesmen are “born” rather than 
made. To them selling is a mys- 
terious ability that cannot be 
broken down into its simple ele- 
ments, organized. and taught to 
others. The salesman either has 
the ability or he doesn’t have it, 
they believe, and there is nothing 
that can be done about it. 

Experienced sales managers 





know otherwise. They know that 
selling, as any other human skill, 
can be developed and improved if 
the basic elements of the process 
are known. That salesmen can be 
trained satisfactorily can hardly be 
doubted by anyone who has stud- 
ied the actual training programs of 
representative sales organizations, 
It should be remembered, however, 
that efficient training can be car. 
ried on only when the nature of 
the salesman’s work is clearly un- 
derstood in great detail. 

The ultimate result of the In- 
diana institutes was an analysis of 
a retail lumber and building ma- 
terial salesman’s job. It is this 
analysis that breaks down the sales 
ability into its separate elements 
and defines them in considerable 
detail. It is not, in itself, a train- 
ing program. It is rather a defini- 
tion of a job—a definition which 
furnishes the basic information 
needed in order to plan an efficient 
training program. 

It is, however, one of the first 
big steps leading to training pro- 
grams for better retail salesmen. 
The Indiana Association and the 
University deserve recognition for 
this significant accomplishment. Be- 
lieving that it will be of interest 
to the entire industry, AMERICAN 
LUMBERMAN will present in the 
next issue the complete analysis 
and an introductory article explain- 
ing its conception and _ develop- 
ment. 





J. G. SMUTS 


E. P. REDMAN 


The analysis of a retail lumber and 
building material salesman’s job, to be 
published in full in the August 31 issue of 
American Lumberman, was conceived and 
carried out as a cooperative effort of 
the Indiana Lumber & Builders’ Supply 
association and the University of Indiana. 
J. G. Smuts, formerly a field instructor in 
the distributive education department of 
the University and now sales manager 
for Pre-Fab Industries, a division of the 
South Bend Lumber company, authored 
the analysis. He worked closely with 
E. P. Redman, president, and R. W. Slagle, 





Analysis Developed by Indiana Men 





R. W. SLAGLE 


secretary of the Indiana Association, ond 
enjoyed the cooperation of hundreds of 
lumber dealers all over the state... the 
complete story of how the analysis was 
developed will be given in the next 
issue. 
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YEARS OF PROOF 


America’s leading fireplace for 19 years, the Heatilator 
has proved every sales claim made for it . . . in thousands 
of homes and camps all over the United States and 
Canada. Its reputation is its own best salesman — saves you time and 
trouble in closing a sale. Put the Heatilator Fireplace to work making 
extra profit for you during the busy building period ahead. Write now 
for complete dealer information to HEATILATOR, INC., 192 
E. Brighton Ave., Syracuse, N. Y. 


eatilator Fireplace 






















HE INDUSTRIALIZED 
HOUSE, whatever it is, will 
come through the established pre- 
fabricators who keep abreast of 
new developments in the housing 
field, members of Prefabricated 
Home Manufacturers’ institute 
were told at their summer meeting, 
July 22 and 23 at Hamilton, Ont. 

Speaking on the subject Prog- 
ress in the Veterans’ Emergency 
Housing Program, James L. Pease, 
director, Prefabrication Production 
branch of the National Housing 
agency, said there has been “a lot 
of talk about the industrialized 
house.” 

Explaining he did not know just 
what was meant by this term, he 
pointed out it is supposed to be 
something new and out of this 
world, but said he doubted it and 
did not expect any miracle houses. 
He advised the trade association 
members to continue to make bet- 
ter and more complete homes. “If 
you keep on progressing in the 
Same measure as in the past few 
years, the institute will continue to 
spearhead the drive for progress in 
housing,” he declared. 


EIGHTY DELEGATES ATTEND 
EIGHTY delegates, representing 
46 manufacturers in 21 states and 
four provinces of Canada, attended 
the meeting. The Halliday company 


Ltd., Burlington, Ont., was the 
host. 


ADOPT PREFAB CODE 


A CODE for Prefabricated Con- 
struction, presented by H. Arthur 
Tucker, Tulsa, technical committee 
chairman, was adopted. The docu- 
ment is in a form that may be 
readily added to existing basic 
codes to cover variations from con- 
ventional construction. Mr. Tucker 
explained it assures the prefabri- 
cated dwelling will conform with 
high standards of safety, comfort 
and health, without setting up un- 
necessary and burdensome restric- 
tions, certifications and other paper 
work requirements which would 
materially increase the cost of pre- 
fabricated homes. 

At the evening meeting J. Lorne 
Gray, former associate director- 
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Prefabers Tackle Distribution 





general of the Research and Devel- 
opment branch, Department of Re- 
construction and Supply, Ottawa, 
presented an over-all picture on 
housing research in Canada. 

He discussed prefabricated hous- 





DAWSON W. WINN, president of Prefab- 
ricated Home Manufacturers institute. 


ing from the standpoint of seven 
elements: climatic, basis, struc- 
tural, heat and ventilation, elec- 
trical, illumination and plumbing. 

“The possibility of acoustic stud- 
ies deadening bathroom and kitchen 
noises appears very bright and re- 
sults should prove very popular to 
the consumer and with very little 
added expense,” he said. 


DISCUSS DISTRIBUTION 


THE problem of distribution 
was tackled by Austin Drewry of 
New Albany, Ind., chairman of the 
marketing committee, who de- 
scribed the franchised dealer sys- 
tem which some of the prefabrica- 
tors have adopted. “Briefly,” he 
said, “this method of distribution 
is through independent franchised 
dealers whose functions are the re- 
tail sale, financing and erection and 
service. The manufacturer assumes 
ultimate responsibility for service 
in case the dealer fails to perform 
this function which is delegated to 
him.” 


Discuss franchised dealer system for retailing and erection; 
are warned against guaranteed market program, 


He warned against letting the 
guaranteed market program siand 
in the way of working out all the 
details now of a sound distribution 
method. 

“It seems to me that this guar- 
anteed market program will merely 
create another situation similar to 
that which existed during the war 
wherein our industry did not have 
the incentive to be working out its 
distribution methods. If the guar- 
anteed market program goes ahead, 
I feel that when it is over, our in- 
dustry will find itself in exactly the 
same position it is in today—and 
even worse, because we will prob- 
ably then be in a buyers’ market 
rather than in the sellers’ market 
which exists today. I feel it is 
most unfortunate to have people, 
who have no financial stake in this 
industry, tinkering with our des- 
tiny. I have fear that the guaran- 
teed market program may induce 
the sort of tinkering that will di- 
vert us from our real problems and 
still further confuse the public in 
its concept of what this industry is 
and how it functions.” 


PASS PRICE RESOLUTION 


THE meeting passed the follow- 
ing resolution: “Resolved that the 
members of PHMI adopt a ‘hold 
the line’ policy in reference to pric- 
ing established under the Office of 
Price Administration’s Regulation 
No. 606.” 

In his talk at the meeting, Mr. 
Pease predicted that the force and 
initiative of National Housing Ex- 
pediter Wilson W. Wyatt will ‘eep 
the housing program moving aliead 
despite the difficulties that had 
arisen, 

Declaring the guaranteed market 
is no bonanza for anyone, he ad- 
vised against rushing into a con- 
tract without finding out first hat 
is required and what the provi: ‘ons 
are. 

He pointed out that the cont act, 
as now prepared, requires a 3 day 
notification to the governmen of 
houses to be taken over. In addi’ ion, 
the manufacturer may be required 
to store the houses for a 60-da) pe- 
riod at his own expense and tiiere- 
after at government expense. 
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makes Wet Cellars 


In the second of our series of full-page advertisements in 
the Saturday Evening Post of August 24th, your water- 
proofing customers will read this story of how Aquella 
withstood an amazing, scientific waterproofing pressure 
test 50 times more severe than that prescribed by the 
U.S. Bureau of Standards in their official bulletin B.M.S. 
82 Section 111. This test is proof conclusive that Aquella 
really works...a test that justifies your recommending 
Aquella for the waterproofing of all porous masonry 
surfaces! 


WHY AQUELLA IS EFFECTIVE 


Unlile other types of waterproofing, Aquella fills every 
pore of masonry surface—and expands, as it cures—to 
form a microporic seal that continues to harden with age. 
Aqucella does not powder, blister, peel or flake. Aquella 
gives you a wall with a beautiful white, egg-shell-like 
finish. But if desired it can be painted over with any 
colo: 


WHAT TO RECOMMEND AQUELLA FOR 


Recommend and sell Aquella for watertightness—inside 
or outside...above or below ground, on all such porous 
masonry surfaces as concrete, brick, cinder or concrete 
blocs, cement plaster or stucco. Complete directions 
with every package. 

Be sire you have Aquella in stock. Write us for the name 
of the distributor nearest you 





















32-Page Brochure 


For complete facts about 
Aquella, write today for 
your copy of our 32-page 
brochure, “The Truth 
About Aquella’. 
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AMAZING CINDER BLOCK WATERPROOFING 
TEST PROVES WHY 
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THE TEST 


First, both of the columns you 
see here were tested in their 
natural state and showed that 
they had identical coefficients 
for permeability. After such 
tests, the column on the left 
was treated with Aquella, 
while the one on the right was 
not. The Aquellized column 
withstood the pressure of an 
8-ft. head of water, equivalent 
to a hydrostatic pressure of 
approximately 500 lbs. per sq. 
ft., at the base. The untreated 


column could not be filled 
with water higher than 18%”, 
because the water seeped 
through the cinder blocks at 
the rate of 2 gallons per 
minute. 

Aquella, having proved its 
effectiveness under conditions 
as extreme as this, must nec- 
essarily be equally successful 
when applied to other types 
of masonry construction such 
as concrete, brick, stucco or 
cement plaster. 


AQUELLA IS A “MUST” ON EVERY CINDER BLOCK JOB! 





areas MaaeRey Saee 









AQUELLA *3:23. 


(Slightly higher west of Rockies and in Canada) 


Mixed with 3 qts. water, 1 bag makes 1 gal. 
First coat covers 60 to 120 sq. ft. per gal.; 
second coat, 200 to 250 sq. ft. per gal. 





Sell Aquella No. 1 for Interiors 
Aquella No. 2 for Exteriors 


PRIMA PRODUCTS, INC. 


Dept. A9, 10 East 40th Street 
New York 16, N. Y. 





















ONE-STORY five and one-half room modern 

house for the study of warm-air heating will be 
built this year by the University of Illinois at the uni- 
versity’s new home research center. 

The project will be carried out in cooperation with 
the National Warm Air Heating and Air Conditioning 
association, which in 1924 conducted a similar study in 
home heating research. 


SCIENTIFIC STUDIES MADE 

SCIENTIFIC studies under actual home conditions 
in that house were credited with providing the funda- 
mental information upon which almost all modern 
warm air heating is based. 

This house, which has been used for research for 22 
years, is a 1l-room, two and one-half story house, 
hardly typical of the American home today. The new 
house, which will be typical in size to those being built 
these days, will be completely furnished and occupied 
to provide tests under actual home conditions. 


MILES OF WIRE STRUNG 


TO AFFORD maximum scientific data, four miles 
of wires will be built into the house, connecting more 
than 200 thermocouples with a central switchboard 
for determining temperatures in many points of the 
rooms, in and on the heating plant, inside the walls 
and other parts of the structure itself. 

The new house will also be available for other stud- 
ies including landscaping, decorating, kitchen arrange- 
ment and the like. 

First heating plant to be studied in the new house 
will be a conventional forced-air system whose main 
trunk duct will, instead of diminishing in size with 
distance from the furnace as in conventional construc- 
tion, be the same size throughout its length. 

If this proves successful, such construction can mean 
appreciable savings in labor costs for every forced air 
heating installation made in the future. 


OBJECTIVES LISTED 


OBJECTIVES of the studies, according to Robert 
W. Roose, special research assistant at the university, 
will be: improvement of heating plant operation and 
reduction of costs; study of air-transmitting duct lay- 
outs; heating plant layouts and heat distribution under 
controlled heat input; study of a house with a full base- 
ment compared with one having only crawl space under 
the floor; study of summer home air conditioning and 
study of new materials and ideas. 

As an example of new materials, Roose said the 
chimney of the house will be of a new type made of 
molded asbestos instead of brick and mortar. He said 
another identical house without a basement but with 
the floor resting directly on the ground may be. built 
later. 
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Practical Research in Warm Air Heating 
Continued by University of Illinois 


Small modern home will be erected to conduct 
exhaustive research in efficient home heating. 





The basement of the house now being built will be 
arranged so that it can be separated from the rest of 
the house and the heating plant put into the utility 
room for studies of homes having no basements but 
with space under the floor. 

The floor will be built with steel joists, so that floor 
panel heating can be tried. The walls will be built 
with panels instead of plaster, so ducts and equipment 
can be changed easily. 


FUNDAMENTAL FACTS LEARNED 

FUNDAMENTAL facts about furnaces, furnace 
installation, heating controls, insulation, storm win- 
dows and summer cooling have been learned from the 
house built in 1924. This house was purposely built 
on a large scale for a second purpose: to study the 
heating of a large house with a warm air furnace. 

To make the job extra tough, six of the 11 rooms 
have outside walls. This study showed that a large 
house can be heated with warm air; it showed the best 
way to do the job; it proved that the house and the 
heating plant are inseparable and showed conclusively 
that construction of a house has a great effect on its 
heating and comfort. 

Tests in the research house proved that insulation 
and storm sash can cut heating demands in half, thus 
reducing the fuel bill and the size of the heating plant 
needed. 

By tests of heating plants in the house, it was 
proven that efficiencies 10 to 20 percent greater are 
developed by actual installation tests than by labora- 
tory tests. The difference was found to come from 
regain of heat from the chimney, smoke pipe and other 
parts of the heating system. 

“Even more important than construction of the 
furnace,” according to Prof. Seichi Konzo, who is in 
charge of the house, “is its installation.” 


FACTORS IN HEATING ECONOMY 

HEATING engineers list the following factors in 
order of importance for winter home comfort and heat- 
ing economy: 1. The house, its construction, insula- 
tion, etc. 2. Proper installation of the heating plant, 
including setting of controls. 3. The heating piant 
itself. 

During the summer, the research house at the uni- 
versity has been used to study summer cooling. It was 
found that heat transmission through an uninsulated 
wall is five times that through an insulated wall. Aiddi- 
tion of awnings keeps out two-thirds of the heat that 
would ordinarily come through the windows. Jiost 
important exposures on which to place awnings are: 
east, first; west, second and south, third. 

A substantial help in cooling a one-story house is 
provision for an overhang to replace awnings and by 
providing ventilation to cool the attic. 
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... because we are definitely interested in your future 


sales. 


,.. because our advertising and sales policy is a long- 
range one . . . looking beyond present shortages and 


} production difficulties. 


..» because some day .. . and we hope it’s soon... 
Weldwood Plywood will again be available in ample 


volume. 


..» because this advertising will help maintain the 


| established leadership of Weldwood in the plywood field 


: ... keep people sold on Weldwood against the time 


when customers are harder to get than materials. 


| ... because the acceptance built through advertising 


} today will pay off in future sales . . . for you and every 
| other Weldwood dealer. 


| Colorful Weldwood advertising, 


PRED tN 





as shown at right, is reaching millions of prospective buyers 
through the pages of American Home, Better Homes and 
Gardens, and leading builder and architectural publications. 


: Plastics and Wood Welded for Good 
Waterproof Weldwood for exterior use is bonded with phenol 





formal iyde synthetic resin. Other types of water-resistant 
Weldwood for interior applications are manufactured with 
extended urea resins and other approved bonding agents. 


WELDWOOD AGwved’ 


\"eldwood Plywood and Mengel Flush Doors are products of 


UNITED STATES PLYWOOD CORPORATION THE MENGEL COMPANY 


New York 18, N. Y. Incorporated 
Louisville 1, Ky. 
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Complete working blueprints and specifica- 
tions of any house design published in this 
magazine are now available at $5 per set. 
Two sets of plans for the same house are $8, 
three sets $10, four sets $12 when ordered 
at the same time. All the blueprints are in 
a convenient 12x18 inch size and meet all 
FHA requirements. Please order plans by 
number, enclosing payment and address to 
American Lumberman, 139 North Clark street, 
Chicago 2, Ill. 





House Plan 
No. 800 
16,800 Cubic Feet 
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Trade-Mark Reg. U.S. Pat. Off. 


ee 


... never had so much 
demand for Plastic Wood 


before!”’ 


(A Leading Midwest Jobber) 


ng Aertiing Come 


Continues this FALL ! 


149 ADVERTISEMENTS 
plus BOOKLETS, DISPLAYS 
build bigger sales for you! 


STOCK UP 
DISPLAY... FEATURE 


|| P.S. Don’t forget to stock up 
@| PLASTIC WOOD SOLVENT, 


] too, for extra sales volume/ 


BOYLE-MIDWAY INC., 22 E. 40th St., New York 16, N.Y. 
5235 W. 65th St., Chicago 38, Ill. e 4820 E. 50th St., Los Angeles 11, Cal. 


PLASTIC WOOD 


A CELLULOSE FIBRE FILLER 


ORDERS 


from all over ¢ 
the 
building 


Ne YOU prepared to fill whatever need a customer may have for 
maximum building protection against the effects of wear and 
weather? 

The Sonneborn line of ‘Building Savers’’ gives you—from a single 
source of supply—a wide variety of products for building construction 
and maintenance (see chart)—each one a profit-maker in itself and a 
strong recommendation for sales of the others—for every type of 
building 

Sonneborn “Building Savers’’ are regularly specified by architects 
and used extensively by builders in every type of construction, and 
are recognized for outstanding performance in building maintenance. 

Cash in on this ready-made market for profitable sales in your terri- 
tory. For details of the Sonneborn “Building Savers’’ franchise, write 


Dept. L8. 





BUSINESS-FINDER CHART 





The Product Is You Sell it For 





Hardening, wearproofing and dustproofing 
new or old concrete and terrazzo floors, other 
concrete surfaces. 


LAPIDOLITH 





Preserving and finishing wood floors, trim, 


LIGNOPHOL ‘ ie 
doors, paneling—in one application. 





CEMCOAT Filler 
and Dustproofer 


Protecting and decorating cement and wood 
floors, porches,decks.Colors and transparent. 





: it a . 
TRIMIX Improving quality and workability of con 
crete and mortar mixes. 





STORMTIGHT 
(Liquid and Plastic) 


Protecting and preserving, patching and re- 
Pairing roofs of all types, new or old 





3.6. 2. Protecting iron, steel and other metal surfaces, 
(‘Sure Rust Prevention”) inside and out, against rust and corrosion, 





SONOLASTIC 
Aluminum Paint 
(Ready-Mixed) 


Protecting and brightening interior and ex- 
terior surfaces—metal, wood, masonry, wall- 
board, etc. 





SONNEBORN’S 
Caulking Compound 


Caulking, pointing up, sealing, glazing, etc. 
Knife and gun grades. 


—_ 





Patching and resurfacing concrete or wood 


SONOMEND 
floors. 





Cleaning and waxing wood floors and lino- 


FLOORLIFE CLEANER Chath: 
leum in one application. 








nt 
HYDROCIDE Protecting exterior masonry walls against dis- 
Colorless integration due to excessive water absorption. 








BUILDING PRODUCTS DIVISION 


L. SONNEBORN SONS, INC 


88 Lexington Avenue, New York 14, N:!: 
In the Southwest: Sonneborn Bros., Dallas |}, Tex 
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Census Figures Indicate Active 


Market For The Retailer 


THE CAPITAL is loud, during 
these dog days, with swarms of 
statistics, also with charges that 
surveys and reports have been sup- 
pressed, and that figures have been 
given misleading interpretations. 

Senator Wherry, Nebraska, 
thinks Expediter Wyatt has given 
the country a lot of doubtful im- 
pressions about housing. The Ne- 
braskan wonders if the shortage is 
as tough as the country has been 
led to believe. 


QUESTIONABLE FIGURES 


Wherry is convinced building 

far surpasses NHA statistics 

He’s inclined to think that more 
building, repairing and moderniz- 
ing was done from 1940 to 1945 


» than the NHA has reported. On the 


other hand, he suspects the impres- 
sive figures, given out by the 
agency in regard to this year’s 
achievements, really need some ad- 
jJustment. 

It’s tiresome to be reminded 
every few minutes that there’s an 
election coming on. But, at any cost 
I weariness, you’d better keep in 
mind the fact that this is a polit- 
ical year. Especially in Washing- 
ton. 

Mr. Wherry called the attention 
of the Senate to a survey made by 
the Census bureau, an agency with 
a reputation for accuracy. Accord- 
Ing to this survey, made some 
months ago and apparently not pub- 
lished in full, an impressive amount 
of home repair, improvement and 
modernization was done during the 
war years. Consider modernization. 
Between 1940 and 1945 the number 
of occupied housing units equipped 
with bathrooms and toilet facilities 
Increased by 23 percent. The num- 


ber supplied with running water 
increased by 20 percent. The num- 
ber equipped with central heating 
increased by 24 percent; and those 
with electric current increased by 
more than 20 percent. 


CENSUS INDEX 


Show fewer crowded dwellings 
in period between 1940-1945 


We hear a lot about doubling up 
and general congestion. But census 
figures indicate that during this 
five-year period the number of peo- 
ple in these crowded houses actually 
thinned down. The number of 
houses occupied by seven or more 
persons has declined by some 24 
percent; and the number of houses 
occupied by one or two persons has 
increased by more than 22 percent. 

Sure enough, it’s possible to make 
accurate figures do queer things. 
The modernization mentioned above 
could be the real stuff and the de- 
cline in congestion could be exactly 
what the statistics say; and still 
there could be a big part of the 
problem remaining to be solved. 
There can be an honest difference 
of opinion about what constitutes 
“decent living quarters.” 

The NHA told us last year that 
39 percent of all urban dwellings 
were in need of repairs and mod- 
ernization to make them into decent 
living quarters. The Census bu- 
reau now says that in 1940 about 
18 percent of all the dwellings in 
the country needed repairs and 
adds that by 1945 the figure had 
been reduced to 11 percent. It 
could be that more repair and mod- 
ernization are needed in urban 
than in rural areas; but we would 
not have guessed that way. 

Senator Wherry suspects the 
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NHA tried to convince everybody 
that the housing problem was so 
bad it called urgently for large 
NHA appropriations and for much 
centralized authority. Did some- 
body try to sell Congress a bill of 
goods? The Nebraskan wouldn’t 
be surprised. 

Expediter Wyatt, at the moment, 
appears to be getting it going and 
coming. He’s entitled to have his 
story heard in full. 

Senator Wherry thinks the hous- 
ing problem at the beginning of 
this year wasn’t in as bad shape as 
the Expediter said it was. But none 
the less Mr. Wyatt is a target 
because he doesn’t put up, and 
finish, more housing units. 


NHA CHALLENGED 


Rep. Mason says few starts 
reached completion stage 

The NHA claims that a lot of 
units have been started this year. 
But Representative Mason, of IIli- 
nois, has told the House that, of 
576,721 starts reported, only about 
10 percent have been completed. 
The congressman got this percent- 
age figure from a country-wide sur- 
vey made by the National Associa- 
tion of Home Builders. 

It looks as though somebody is 
trying to bamboozle somebody. 
We’re informed that more building 
materials are being produced, in 
practically every line. But supply 


dealers and builders are forever. 


running out of key stuff, resulting 
in the stoppage of construction 
work. The current story is that 
lumber is being produced at the 
rate of 32 billion feet a year. That’s 
a lot of lumber, but the figure is 
still five or six billions short of the 
estimated needs for 1946. 

Because the figures quoted above 
don’t seem to add up, there’s a 
new crop of worries coming along. 
Not so widely held, as yet, and not 
so very troublesome. But because 
so many things prove not to be 
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what they appear, there are a few 
persons in the industry who won- 
der if the material shortages are 
what they seem. 

They wonder if, when the pipe- 
lines are filled, we’re going to find 
that housing demand does _ not 
equal _ building-material supply. 
That doesn’t look like a probable 
situation. But there’s been so 
much horsing with statistics of late 


that some people are getting doubt- 
ful about what they’re told. 
During the expiring days of the 
79th Congress, what with every- 
thing from Russian diplomacy to 
war-contract scandals to atom bomb 
control piling in, the solons also 
got snowed under with protests 
about the housing program. These 
hot words came from veterans’ or- 
ganizations, skunked builders and 
private but mad citizens. The ef- 
forts to get the WET bill hung on 
the line just about did it. Sooner 
or later the Hill is going to throw 





PEOPLE WANT PROTECTION! 


Samuel Clemens once said, “People are always talk- 
ing about the weather, but nobody does anything 


about it.” 


Protexol is rated by Un- 
derwriters’ Laboratories 
and is backed by 50 years 
of success. Act now to get 
the fire retardant wood 
business in your locality. 


Too many builders and dealers are that way about 
fire. They know they sheuld use and recommend 
fire retardant materials—but too often they don’t 
do anything about -it. 


All wood that goes into hotels, theaters, schools, 
churches, office and public buildings, airplane hang- 


It’s solid, permanent, ars, factories, warehouses and _ better-class homes 


profitable business. Send 
for the booklet shown be- 


should be treated to resist fire. 


Be a wise dealer and do something about it—NOW! 


low. Send for the Protexol Fire-Retardant catalogue— 
and learn about the material whose sale increases 


your profits. 


ass 5 ee 
Get this 
FREE 
BOOKLET 





PROTEXOL Triple-Proofed Lumber 
Permanently Protected against 
Fire, Decay and Insects 


105 Market St. 
KENILWORTH 8, N. J. 








a full-dress investigation at the 
whole housing situation. 

“Fact-finders,” says a persifleyy 
in the N. Y. Times, “are 100-per. 
cent kill-joys.” 

The Times man, it seems, picked 
up all this epigrammatic gloom 
from reading a report fixed up by 
the Federal Reserve board and the 
Bureau of Agricultural Economics, 
It’s all about the incomes and the 
savings of 46,000,000 U. S. fam. 
ilies. 


WAR SAVINGS 


87!/, percent of savings held 
by 30 percent of the people 

“It has been our cherished be. 
lief since V-J Day,” says the Times 
writer, “that the American people 
were fairly wallowing in war gay. 
ings and wild for a chance to blow 
them in for . .. everything under 
the sun that industry might offer.” 

But, he adds, along comes this 
report with the news that “87 
percent of the savings are in thf 
pockets of 30 percent of us, while 
one percent, or only $40 per family, 
is all that 40 percent of us have.” 
It was at this point that the wheez 
about fact-finders emerged. 

The FRB-BAE report has been 
out for a short while, but because 
the figures do compose the first 
reasonably complete picture of the f 
American market, they’re worth 
some added consideration. 

The figures may seem depress FF 
ing at first glance, but they should f 
be looked at through a corrective 
lens. Practically every industry 
has been created at times and under 
conditions when the wise and prv 
dent were sure it couldn’t be done 
The ability of the business mani ¥ 
at the top of the list. 
where on the page, if not at thf 


top, there should be some solid in & 


formation about the stuff of which 
the market is made. 


REPORT IMPORTANT 


Points up active branches 
of new home building market 

The FRB-BAE report is of spe F 
cial importance to this industry. F 
In the first place, it points out Fy 
those parts of the house-buildint FF 
market that are most likely to bef 
active. In the second place, it wil ff 
be used by those who want (o pul 
the government into the housing 
business, especially in building fo 
the low-income citizens. 

If this country doesn’t wait nm 
tionalized housing—and it doesn! 
—then the smart thing to do is # 
know the story of the low-income 
people and their housing problem. 
In one way or another, they’re g 
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ing to be sheltered. If we want it 
done on an individualistic basis, 
we've got to do the job ourselves. 

Incidentally, the figures are for 
’45, but we’re told they fit the pres- 
ent year. The income figures are 
before taxes. 


There are 9,300,000 families, or 
20.1 percent of the total, with an 
annual income per family of less 
than $1,000. The group represents 
20 percent of the families, 
but it receives only four percent 
of the national income. It’s sup- 
posed to accumulate one percent of 
the national savings, but so many 
had to dip into their microscopic 
savings of earlier years that the 
group as a whole lost ground. Av- 
erage liquid assets per family, $20. 


There are 12,400,000 families, or 
27 percent of the total, whose av- 
erage income is between $1,000 and 
$2,000. This group got 16 percent 
of the total income, saved $70 per 
family during the year and has 
$230 in liquid assets. 

There are 10,300,000 families, or 
22.4 percent, with incomes between 
$2,000 and $3,000. You’re sup- 
posed to understand that “family 
income” means what it says, in- 
cluding all wages, salaries and re- 
turns from investments of all mem- 
bers of the family. It’s a total 
family figure. Those in this $2,000- 
$3,000 group saved $190 per family 
and have liquid assets of $470. 

Pausing at this point to make a 
check, we find that 69.5 percent of 
the families in the U. S. have in- 
comes of less than $3,000; have 34 
percent of the liquid assets and do 
26 percent of the current saving. 

These incomes are so limited and 
the assets so small that the people 
in this big sector are not very good 
prospects for buying much except 
the daily necessities of life. Some 
make their resources count for 
more because some people always 
can. But if they’re to buy durable 
goods, such as houses, they’ll need 
some special and pretty elastic con- 
sumer credit. 

The report now moves into the 
sector where the interesting market 
should begin. 

There are 7,000,000 families, or 
15.2 percent, with incomes between 
$3,000 and $4,000 a year. They do 
24 percent of the current savings 
and have $900 in government bonds, 
currency and bank deposits. This 
bracket includes a good many per- 
sons who draw much of their in- 
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comes from investments. But those 
who depend upon wages and sal- 
aries are not well fortified against 
a rise in prices. Such an advance 
in the market levels could reduce 
them quickly to the point of buying 
only immediately essential goods. 

There are 3,100,000 families, or 
6.8 percent of the total, with in- 
comes between $4,000 and $5,000. 
Average savings per year, $550; 
average liquid assets, $1,450. This 
figure for assets, of course, applies 
to those depending entirely on 
wages and salaries. There are a 
good many in this group living on 
investment income and their assets 
are naturally much larger than the 
figure given. 

The rest of the story, while it 
covers the opulent part of the mar- 
ket, is quickly told. There are 
2,200,000 families, or 4.8 percent 
of the total, with incomes between 
$5,000 and $7,500. Average sav- 
ings for 1945, $1,100; and average 
liquid assets, again for those de- 
pending on wages and_ salaries, 
$2,700. 

The families with incomes above 
$7,500 number 1,200,000; or 2.6 of 
the total. And because this bracket 
includes all the top incomes, the 
figures for savings and assets are 
averages of too wide a spread to 
be very revealing. 


SAVINGS BREAKDOWN 


70 percent of Americans not 
prepared for the rainy day 


There are surprising facts in this 
report. Business analysts point out, 
reluctantly, that the big war sav- 
ings about which we’ve heard so 
much are pretty hard to find. When 
the figures are broken down, it 
appears that about 70 percent of 
Americans have very little in re- 
serve against a time of economic 
trouble. There isn’t much of a mar- 
ket to be developed by exploitation 
of individual savings. Those with 
large savings are too few in num- 
bers, on a percentage basis, to un- 
derwrite a very large volume of 
demand. Sure enough, they buy 
luxury goods and they’re the top 
prospects, person by person, for 
the purchase of such durables as 
houses. But the big markets are 
those attracting the big number 
of buyers and these people have 
few reserve assets. 

Most families, it seems, look upon 
their savings as factors of security, 
as reserves for unemployment, old 
age, sickness and accident. There 
are about 60 percent in this group. 
Twenty-two percent plan to use 
their savings to help buy a farm, a 
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business or a house. Seventeen per. 
cent will use savings for the prote. 
tion of children. And nine percent 
will use savings to buy consumer 
goods. 

Government bonds are held by 
less than 40 percent of U. S. fam. 
ilies. These bonds constitute the 
only form of savings of practically 
all the low-income groups. Such q 
family with no government bonds 
usually has no savings at all. 

The analysts conclude that cur. 
rent income, rather than savings, 
will finance the family buying ip 
the national market. Some rich 
families grew richer during the 
war. These people will not need to 
draw upon savings or capital to buy 
the consumer or the durable goods 
they want. The poor improved their 
standard of living during the war, 
but not many of them expanded 
their savings reserves. Hence it is 
that income in relation to current 
prices is the real index of the mar- 
ket. This is the reason so many 
people were frightened by the pros. 
pect of lifting all price controls. 

Polls show that 65 percent of 
citizens wanted price controls ex- 
tended. They didn’t know whether 
the law was well drawn or soundly 
administered. But they knew in- 
stinctively that if prices went above 































the level of their present income 
they would have few reserves or de- 





fenses to meet this situation. And, 







quite aside from the OPA itself, 
this feeling on the part of a large 
majority will continue to be an 






important factor in relation to 
business. It’s the fact, so the top 
business analysts tell us, that so 
many customers can so easily get 
priced out of the market. 








CREDIT GUIDE 


Lumber industry can use its 
influence to good advantage 







It will not be long now until this 
industry must be ready to guide 
customers in the business of credit. 
Already a good many bankers and 
lumbermen have been obliged t0 
tell anxious veterans that if. they 
can afford no more than $40 in rent 
it is not wise to try to buy a house, 
on a loan, if the price is more thal 
$5,000. 

Most dealers are frank in saying 
they have made little money 
low-priced houses and prefer not to 
deal in that field. But a glance 
over these market figures will it 
dicate that a large part of the 
social aspect of housing is to be 
found in the low-price field. Some 
body will have to find the answer. 
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Salute to Art Hood! 


HE CLINIC knows of no one 
connected directly or indi- 
rectly with the building material 
and construction industries who is 
better fitted than Art Hood to as- 
sume the heavy responsibilities 
imposed by his new duties as editor 
of the AMERICAN LUMBERMAN. His 
practical experience, gained in all 
phases of both industries, enables 
him to speak with authority, and 
his wide acquaintance throughout 
the United States provides him 
with an unusual opportunity to be 
of service to lumber dealers and 
their customers. Probably no one 
has written so many books and ar- 
ticles on the subject of better lum- 
ber merchandising or spoken as 
frequently to so many groups on 
the subject. Better yet, Mr. Hood 
has seen his many recommenda- 
tions take root and come to full 
bloom ... an achievement which 
lifts them completely out of the 
realm of theory and firmly estab- 
lishes them on the foundation of 
profitable management policies. We 
have known the new editor a long 
time and have paid tribute to his 
merchandising and editorial abil- 
ities on many occasions. Again we 
salute him! 

(Author of the Clinic, who prefers 
to remain anonymous, is a prominent 
member of the industry, not one of 
the staff. We thank him for his kind 
words.—The Editors.) 


% * * 
The past was pleasant; today is 


full of adventure; but tomorrow 
promises to be the best of all. 


¥% * * 


Keep Your Troubles Well Hidden 


QGHORTAGES in today’s lumber 
yards do not include current 
operating troubles. Too bad they 
haven’t a market value! But the 
truth of the matter is that most 
customers have so many troubles of 
their own they are apt to avoid 
dealers who insist on reciting pres- 
ent day difficulties encountered in 
operating a lumber yard. Regard- 
less of how many troubles you may 
have, it simply is good merchandis- 
ing to keep them well hidden from 
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customers. Remember the neurotic 
elderly lady in the little town of 
your boyhood days who made her- 
self the most unpopular person in 
the community because she insisted 
on relating her trials and tribula- 
tions to all who would listen? Even- 
tually it became mighty hard to 
find listeners. The same principle 
applies to business. Troubles are 
as unpopular as ever and are some- 
thing that should be kept well 
tucked out of sight ... provided 
you want to keep customers coming 
back. 


* * * 


Price Isn't Everything 


RICE-MINDED OPA _ without 

doubt has a right to be that 
way since price is its stock in trade. 
But price alone isn’t everything, 
and it remained for an Illinois lum- 
ber dealer to point out this fact 
recently in a few well-chosen words 
in response to a typical OPA re- 
quest for a sheaf of reports that 
would “assist in a fair deal for the 
public and the small merchant.” 
Said Mr. Dealer with admirable re- 
straint: 

“Back in the building days we 
received on an average 100 cars of 
lumber and kindred material a 
year. Last year we received only 
three cars of lumber. To date in 
1946 we have received one car! 

“If you can’t determine our fi- 
nancial situation from this report, 
I’ll write you further. I’ll use your 
franked envelope too because our 
financial structure doesn’t indicate 
another stamp should be purchased. 

“We have followed to the letter 
the prices that have been set up for 
us but we are thoroughly convinced 
price is not the all-important thing. 

“Yesterday I was in the home of 
a customer who had a broken arm 
from a step that should have been 
replaced. I gathered from her con- 
versation that the uppermost thing 
in her mind was materials, not 
price. 

‘“The legitimate lumber dealer 
will soon be the least of OPA’s wor- 
ries. Without materials, price and 
profit are of no importance.” 


MENCHANDISING Céczece 


Present Policy of a Successful Retailer 


= AN ANNOUNCEMENT to all 
employees, the merchandising 
manager of a well-known depart- 
ment store said: “Our policy is to 
concentrate attention intensively on 
the many things we have to sell. If 
we do so every minute of the work- 
ing day we will more than make up 
for the loss in volume occasioned by 
merchandise we haven’t in stock. 
Worrying about our inability to 
furnish everything our customers 
ask for won’t put such goods on our 
shelves. It is our 100 percent job 
to empty the shelves of whatever 
we have in stock.” 
* % * 

After reading the above bul- 
letin, the Clinic was reminded of 
the old Sunday school song: 
“Count Your Many Blessings One 
By One.” Seems like good ad- 
vice! 

* * % 
The Good Old Days 
S WE PENNED these ran- 


bling notes, the mailman ar- F 
rived with a copy of Better Homes & 


and Gardens magazine for August. 


Said the editor: “A nostalgic friend F 
sighed out the wish the other day 
that the world were still where it & 


was 50 or 100 years ago.” 


To which our editor replied: “Al j 


though we have our worries, it is 
at least debatable whether we have 
more headaches and _ heartaches 
than many a generation before us— 
the early settlers, for instance, the 


Revolutionary patriots or our fore FF 
In any & 
event, since it is our very nature & 
to move forward with time, few of F 


bears in the Civil war... . 


us would go back to the world of 
50 or 100 years ago, even if we 
could. And of course we can’t, be 
cause it is a fact, as the late Hent! 
Bergson observed—‘To exist is t0 


change; to change is to mature; to FF 


mature is to go on evolving one’s 
self endlessly.’ ” 

All of which applies to the retail 
lumber industry and its many com- 
ponent parts. To be able to walk 
into the lumber yard of 25 years 
ago would only create an ovel- 
whelming desire to get out of it a 
quickly as possible. We couldn’ 
take it! 
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NEW METHODS of lumber handling PAY DIVIDENDS 


Remove those lumber jamis. From car-to-storage-to-user the Rapid-Wheel Conveyor line keeps lumber moving. 
Lumber on the move results in quicker turnover, faster deliveries and more satisfied customers. In the manufac- 
ture, storage and distribution of building materials, Rapid-Wheel Conveyor lines increase production and reduce 
handing costs. Time expended and labor costs in material handling add nothing to the quality of your product. 


RAPID-WHEEL GRAVITY CONVEYORS 


Rapid-Wheel Gravity Conveyor is the eqsy 
way ... it can be set up anywhere to convey 
lumber and building materials easily, effi- 




















es ° 





Retailer 


to all ciently and economically. Available in eight 
idising standard models, depending on width and 
lepart- number of wheels per foot. 
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Bundles of roofing rolling on Rapid-Wheel 
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J used to unload lumber from freight car . s sas “ elt conveyor an apid-Wheel Conveyor 
tomers to storage. varied operating conditions from 18” level to ei A. ts po ¥ 








a delivery height of 72”. Unit plugs in on any 


pes standard lighting circuit. 


nt job 
ratever For additional information on faster lumber 
handling write today for free Bulletins and 
Catalogs. 
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THE RAPIDS-STANDARD CO., INC. 


DEPARTMENT SD 
PEOPLES NAT'L BANK BLDG. GRAND RAPIDS 2, MICH. 
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FIRTHITE TIPPED SAW 
Inserted Type, for Wood 


FIRTHITE TIPPED SAW 
Solid Type, for Wood 


PATENT INSERTED TOOTH GROOVER 
Firthite Tipped Inserts 


ONG-LIVED SAWS FOR LONG-RUN ECONOMY 
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“irthite Tipped Saws made by Huther Bros. Saw Mfg. 
Co. are made to stand hard service and are, there- 
‘ore, long-lived Saws insuring long-run economy to the 


Teak, Fire-proof Lumber, Plywood, Linoleum, etc. 
Huther Bros. have long taken special pride in the 
quality of their manufacture, and the service and 









user. These saws are used for cutting hard Masonite, _ satisfaction all Huther Bros. saws give the customer. 
years 


ovel> & Write for Huther Bros. Catalog No. 60 


rit as HUTHER BROS. SAW MFG. CO., Rochester, New York 
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Whats New £ 


GALES AIDS - LMERATURE 


General Purpose Rip Saw 


For all types of high production 
ripping and sizing work, a new 
general purpose saw has been intro- 
duced by Muskegon Machine com- 
pany. While developed as a com- 
panion piece of equipment to the 


Linderman automatic wood pre- 
fabricating machine, the new saw 
is available separately. When used 
in combination, panels may be 
ripped and sized immediately as 
they come off the Linderman, the 
cut off pieces being fed back into 
the Linderman to start a new panel 
or assembly. Model “50” is built 
on a one-piece pre-fabricated steel 
main frame. It will edge or size 
panels from 1% to 37 inches in 
width. Wider stock may be han- 
dled with an extension. A gauge 
may be set to desired width so all 
successive panels can be sized ex- 
actly alike. Variations in speed 
are available to take care of dif- 
ferent types and thicknesses of 
lumber. A feed control lever is 
located at the operator’s position. 
Dust hoods are furnished for blow- 
er connection. For further infor- 
mation write Muskegon Machine 
company, Newburgh, N. Y. 


Sectional Building System 


A new building system for con- 
structing prefabricated sectional 
building units of any aggregate, 
design or size for small homes, 
garages, motels, courts and farm 
buildings is being introduced. As 
all forms are portable, interchange- 
able, reusable and collapsible, they 
are adaptable for either site con- 
struction or factory mass produc- 
tion. Sections are poured on oiled 
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paper over sand, held in place by 
the outer form rails to prevent a 
bond with the cement and remain 
in the forms until hardened. After 
removing forms and paper, the sec- 
tions are raised in place or trans- 
ported to the building site. It is 
said the sections can be made fire- 
proof, soundproof, rodent and ter- 
mite proof and can be adjusted to 
any engineering requirement or 
architectural design. For more 
complete information about the 
Wilson System write W. M. Wilson, 
253 S. Hoover street, Los Angeles, 
Calif. 


Aluminum Clothesline 


The new Nichols aluminum 
clothesline is said to offer several 
advantages as a permanent clothes- 
line for installing in drying yards, 
attics or basement laundry rooms. 
It is smooth surfaced, not stranded, 


and can’t snag or catch in delicate 
fabrics; has uniform gauge to fit 
all clothes pins. It is durable and 
non-rusting and wiping with cloth 
makes it bright and clean. It is 
available for immediate delivery in 
300-foot coils, marked with red 
tape every fifty feet for convenience 
in selling. For complete information 
and prices write Nichols Wire & 
Steel company, Davenport, Iowa. 


New Answer Home 


A small, two bedroom modern 
style dwelling is the fourth in the 
series of Answer Homes designed 
for the Anthracite institute by 
Randolph Evans. The large ex- 


GARAGE 
9* » 20° 
TERRACE 

















FIRST FLOOR PLAN 


panse of glass in the living room 
frontage is keyed to the outdoor 
living trend and makes the house 
appropriate for any area where it 
is desired to take advantage of 4 
view. All the features of the Simpli- 
Fire room are included. Definitive 
drawings are available on request 
from the Anthracite institute, 101 
Park avenue, New York, N. Y. 


Home Furnishings Directory 


Publication of what is said to be 
the first complete, authoritative 
trade directory ever attempted in 
the home furnishings industry has 
been announced by the National 
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RF it’s the New Low Cost Insulation 
for New Homes! 
































Boost your profits with Sisalation — (ma , y ; 
the latest development of Sisalkraft a d 

that now gives homes a high effi- ketiks ti ¢ 
ciency moisture barrier paper with 5 : ? 
all the time-tested advantages of re- ple eka 
flective insulation. Every home can BA\ AK | 2 
afford its big advantages! Mae) SS 





iF it’s the New Low Cost Insulation 
for Old Home 


Sell Sisalation for keeping down 
summer temperatures in hot, unin- 
sulated attics. Tests show that with 
Sisalation, attic heat can be cut 15 to 
20 degrees. That means cooler 
homes, more summer comfort for 
home owners. 


SISALATION’S Two-way reflective surface 
keeps houses cool in Summer, warm in 
Winter. It’s easy to apply—so low in cost, 
it quickly pays for itself in 
winter fuel savings. Send 
for your free sample and 
further information. 




















i Se ee eee ee rn 
The SISALKRAFT Co., Dept. AL, 205 W. Wacker Dr., Chicago 6, Ill. 


Gentlemen: Please send me folder and free sample 
of your new low cost Sisalation! 
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SEE OUR CATALOG IN 
pb E xX SWEETS OR WRITE US 


(Sold through jobbers 
iN Cc. and dealers only) 


Peer Drive 


Californie ec em ONENESS NERS ct 


(pu 


626 North La 
Los Angeles “* 





Please send | 
information 

on Duplex } 
Adjustable | 
Balances Type of Business: i 




















Retail Furniture association. The 


directory classifies and indexes 
12,000 products made by 6,000 
home goods manufacturers. All 
classes of home furnishings are in- 
cluded in the directory, with the 
products classified to reflect use, 
material, finish and style character- 
istics, permitting merchandisers to 
buy general lines or specific prod- 
ucts by any one of the four group- 
ings. For further information 
about this directory write National 
Retail Furniture association, 666 
Lake Shore drive, Chicago 11, IIl. 


Power-Package Engine 

The Power-Package consists of 
a six-horsepower gasoline engine 
with automatic clutch and auto- 
matic transmission. It will power 
light vehicles, or fit almost any 
stationary use in which a small en- 
gine is required to transmit power 
gradually and at varying speeds to 
a driven machine. In the wood 
working field, its use is suggested 
for lathes, sanders, planers, shap- 
ers, paint spray compressors, con- 
veyor systems, etc. The engine 


weighs only 56 pounds, yet devel- 
ops 6144 horsepower at 3200 revolu- 
tions per minute. The transmission 
gears down the engine for moving 
heavy loads, speeds up the ratio to 
do lighter work faster. For further 
information write Northrop Air- 
craft, Inc., Northrop field, Haw- 
thorne, Calif. 


Lightweight Conveyor 

A new lightweight portable con- 
veyor for industry, called the Tote- 
All Zephyr has been announced. It 
is made of special alloy steel and 





is said to be corrosion and abrasion 
resistant. At the present time two 
lengths are available, 12 feet 
(weighing 135 pounds) and 16 feet. 
Both models have an eight inch belt. 


Power is furnished by a gasoline 
engine which is mounted above con- 
veyor, out of the way of dust. Con- 
veyor may also be funished with an 
electric motor. Descriptive litera- 
ture may be had on request from 
Material Movement Industries, 310 
S. Michigan avenue, Chicago 4, Il]. 


Automatic Heat Booklet 


Automatic Heat for Real Living 
is a pocket-size booklet whic! de- 
scribes for the layman in clear, un- 
derstandable language what heat- 
ing comfort is and how to get it. 
The book can help to supply pros- 
pects and customers with authori- 
tative information and in answer- 
ing their questions on residential 
heating. It tells how to get the 
degree of comfort wanted in both 
new houses and the modernization 
of homes. The advantages of and 
applications for warm air, gravity 
and forced circulation; hot water, 
both gravity and forced circula- 
tion; steam, one-pipe and two-pipe 
and vapor; split systems and radi- 
ant panel systems with forced warm 
air or hot water all are discussed 
impartially. After reading the lay- 
man will have a better idea of how 
to determine the system he should 
have, what to check for in the house 
he buys, an explanation of common 











NEW TYPE 
Louver for Attic Ventilation 











































100%, 
Rustproof 










Wire or Write for Details 
* Pat. Applied For 
















LOUVERS 


@ Outlasts Metal 
@ No Rust or Corrosion 





Easy to Sell 2 on Every Job 


today. 


STANDARD LOUVERS — 


Manufacturers 









Equipped with Built Like a 
LUMITE PLASTIC SCREEN COMBINATION DOOR 
@ Won't Stain @ Nice Job 


@ No exposed Nails 
@ Easy to Install 


All Arr-O-Line Louvers are scientifically designed with many 
exclusive features that make them the best on the market 


"Good For The Life of Any Average Building." 
Our complete line includes over 30 sizes and types for every 
use. We also build louvers special for the industrial trade. 


WHEN YOU INSULATE— YOU MUST VENTILATE 


Arr-O-Line, 


3060—4th Ave. So. 
Minneapolis 8, Minn. 








SPECIAL Louvers 
for New Construction 











More Ford Trucks 
in Use Today 
Than Any 
Other Make! 
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Sitka Spruce Lumber 


and 


Box Shook 


POLSON 
Lumber & Shingle Mills 


Division of 
Polson Logging Company 


Hoquiam, Washington 














use Cahbots Conservo 


FOR 100% WOOD 
PRESERVATION 


. 
Penetration 
Conservo sinks in quickly and 
deeply. Preserves interior of 
wood as well as surface from 
moisture, decay, rot. 


Sterilizing Power 


Conservo contains 7% to 10% 
tar acids which destroy decay- 
producing bacteria and repel 
termites. 


Permanence 


Conservo combines chemically 
with lignin in wood. Lasts in- 
definitely because it’s non- 
volatile. Does not evaporate 
below 420°. 


Free Folder 


Write today for your copy. 
Samuel Cabot, Inc., 1523 Oli- 
ver Bldg., Boston 9, Mass. 


Cabot's Conservo 
WOOD PRESERVATIVE 
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“Save Money” 


Reduce handling and storage cost. Give your industrial trucks 
‘oom for 100% operating efficiency. Build wide, clear lumber 
sheds—totally free of post. 







And keep cost low. Support the roof with modern American- 
bowstring roof trusses. Economical. Efficient. Used by lumber- 
men for 25 years. 






Write for Facts! 






















6846 Stony Island Ave., Chicago 49, Ill. Plaza 1772 










Manufacturers 
and Wholesalers : 
OF 
SPECIAL LUMBER PRODUCTS 


Anything Made From 
Western Lumber! 


WE MANUFACTURE 
AND SPECIALIZE IN 
















Furniture Dimension, 

Glued-Up Stock 

Carpenters’ and Special 
Mouldings 

Venetian Blind Slats, 
Rails and Fascias 

Ready-to-Assemble 
Furniture Parts 

Industrial Shook 












Remember, too, 


WE WHOLESALE 


Hemlock 

i Douglas Fir 

Sitka Spruce 
Ponderosa Pine 

and other West Coast Woods 
















: to our Kansas City Offices 


LphL SuittLnbete 


Menvfactorers ond Wholeselers 1635 Dierks Bldg., Kansas City 6,Mo., Victor 4143 
Member of Western Pine Ass‘n., National Wooden Box Ass’n., Ponderosa Pine Woodwork, 
Notional-Americon Wholesole Lumber Ass‘n. 


West Coast Office: 910 Porter Building © 

















Portland 4, Oregon 
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heating terms and a better under- 
standing of the importance of heat- 


ting. For further information 
about the booklet write Surface 
Combustion corporation, Toledo 1, 
Ohio. 


Planning a Home Electrically 
Now being offered to people 
who are thinking of building or 
remodeling a house is one of the 
most complete works on planning 
the home for better living electri- 
cally. The 64-page, color illustrated 
publication covers kitchens, laun- 
dries, lighting, wiring, electronics, 
heating and air conditioning. The 
booklet takes a room-by-room tour 
of the average house, showing what 
should be done to insure most effi- 
cient use and complete enjoyment 
of electricity in the kitchen, laun- 
dry, bedroom, bathroom, living 


room, basement, garage and out- 
side. One section gives full-color 
examples, with plans, of the four 
best layouts for kitchens. Through- 
out stress is laid on proper light- 
ing, and the book includes the de- 


sign and installation of an adequate 
wiring system. For further infor- 
mation about distribution of the 
book write General Electric com- 
pany, 1285 Boston avenue, Bridge- 
port 2, Conn. 


Aluminum Awnings 


Koolvent aluminum awnings are 
prefabricated, permanent type units 
which are made in a variety of 
standard sizes to attach directly to 
the outside of the building, with 





post supports for the overhang. 
Installed above a simple concrete 
slab or flagstoned area, they pro- 
vide the home with a comfortable 
porch. It is said their patented 
ventilating feature provides a cool, 
shaded area that is actually 10 to 
20 degrees lower in temperature 





during the summer months than 
other types. Being made of alumi- 
num, with aircaft type riveted con. 
struction, it is said they won’t rot, 
rust or tear, and provide year 
around protection for the door and 
frame. They are fireproof, weath- 
erproof and windproof, and de. 
signed to last as long as the house, 
The awnings consist of a series of 
alternating, separated layers of air. 
craft aluminum strips with edges 
formed at right angles. Each alter. 
nating strip overlaps the strips im- 
mediately adjacent to it, with space 
between the overlaps for the free 
circulation of air and admission of 
light. They come in a variety of 
mixed and solid colors, and are 
available in window sizes as well. 
For further information write Mr. 
M. Harrison, Kool-Vent Metal 
Awning corporation, Keystone 
building, 324 Fourth avenue, Pitts- 
burgh, Pa. 


Floor Treatment Book 


A new specification book has just 
been issued by Truscon laboratories 
covering floor treatments for con- 
crete and wood. Book “B” includes 
sections on integral hardeners, me- 
tallic types; chemical hardeners; 








Granzoil 


PIONEER New York 


a“ 


Low cost hand protection 


... Plus Easier 


in STANZOILS 


with efficient new non-slip fingers 


Made by a special Pioneer process of DuPont extra 
tough textured neoprene, Stanzoils far out last old 
type gloves in corrosive liquids, give positive protec- 
tion at low cost per hour. But the unique non-slip 
finish gives workers added assurance and speed. They 
like Stanzoils. Black or white, standard styles, sizes. 
Avoid costly injuries, increase production — ask your 
supplier for Stanzoils — or write for catalog. 


Synthetic Rubber Division 


THE PIONEER RUBBER COMPANY 


twee 272 Tiffin Rd., Willard, Ohio, U.S.A. 
Los Angeles 


“OVER 25 YEARS OF QUALITY GLOVE MAKING 






Work 

































LANE 


Trade Mark Reg. U. 8. Pat. Off. 


Sturdy and dependable. Fast, accurate saw- 
ing assured. 


Carriages running on roller bearings. Auto- 
matic pawl release on set head. Fast, power- 
ful dogs. Friction or Belt Feed, as preferred. 
Ball Bearing arbor, and roller bearing Feed- 
works if desired. 


Various sizes and dogs i> meet your needs. 


years’ experience in building Saw 
Mills and woodworking machinery. 


| LANE MANUFACTURING CO. 


MONTPELIER, VT. 
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Quality Lumber 
for 58 Years... 


WINTON LUMBER SALES CO. Foshay Tower.MINNEAPOLIS 2, MINN. 














IDAHO WHITE PINE | 
PONDEROSA PINE 
CALIFORNIA SUGAR PINE 
WESTERN WHITE SPRUCE 















“LUMBER FOR EVERY PURPOSE” 


e We can serve you in finance, storage, sales | 
and distribution of your product in this market 


WM. C. SCHREIBER LUMBER CO. 


WAREHOUSE: 2271 LUMBER ST., 
CHICAGO 16, ILL. 


















Milling-in-Transit -- Custom Kiln-Drying 














Quality Work Guaranteed 


Lumber to move in transit to Park Falls, Wisconsin for kiln drying, 
dressing or running to pattern. All arrangements to be made WITH 
CHICAGO OFFICE ONLY. 


Address All Inquiries to Dept. “A” Chicago Office 





Planing Mill Capacity 
3,000,000 Ft. per month 


Dry Kiln Capacity 
600,000 Ft. per month 

















EDWARD HINES LUMBER CO. 


Dept. “A”, 77 W. Washington St., CHICAGO 2, ILL, rrankiin'2ss0 


CUSTOM MILLWORKING FACILITIES ALSO AVAILABLE AT CHICAGO 






















RED BRAND FENCE is Back! 


With all the long-lasting features that made this 
fence so popular before the war. Heavy “Galvan- 
nealed”’ zinc —* . copper-bearing steel wire 


-.. Never-slip knots . . live tension. . 
quality. 


. guaranteed 


KEYSTONE STEEL & WIRE CO. 
PEORIA 7, ILLINOIS 





~. Because of 
ANC 56 Years 
i ‘amin Satisfaction 
ai| Fence Users will continue to 


a 
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DIAMOND POINTS whi ote cial Mie d or corr deresg nd dri ve 
nto hardes — e Red Devil Diamond a nts 3 “and te 


AUTOMATIC e_aene POINT DRIVERS 
ze with one hand. Efficien t from 
@ : ailable in boxes of fifty sticks of 100 each (5, 000 paineah. 
RED DEVIL TOOLS. Irvington i, N.J.,U.S.A. 


EVERY position and npn Securely holds clips of 100 
Glaziers and Painters Tools and Machines Since 1872 
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concrete dye; surface coatings, rub- 
ber base floor coatings and trans- 
parent sealer; and wood floor pre- 
servatives including varnish. The 
book contains both complete and 
short specifications, illustrations, 
with description of the product on 
reverse side of specification sheet. 
Copies of the book may be had from 
Truscon laboratories, Detroit 11, 
Mich. 


Fluorescent Fixtures 

Eleven standardized commercial 
fluorescent fixtures, suitable for 
lighting offices, stores, schools, 
drafting rooms, etc., are described 
in a new wrap-around catalog 
packet just issued. Specifications 
and installation data are given on 
the eleven basic Sylvania electric 
models which can be installed in 
single or continuous rows through 
any one of four standard mounting 
arrangements. The maintenance 
features of not having to remove 
nuts or screws to relamp the fix- 
tures and the simplicity with which 


the hinged louvres and glass dif- 
fusing panels can be swung open 
and lifted clear for cleaning are 
also explained in the material. Foy 
a copy write Sylvania Electric 
Products Inc., Salem, Mass. 


Water-Repellent Sheathing 


A new publication New Wuatey- 
Repellent Gypsum Sheathing, con- 
tains information on the acvan- 
tages of water-repellent gypsum 
sheathing which it is said includes 
fire-resistance, structural strength, 
durability, economy and wind-tight- 
ness. Special treatment is said to 
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FOR SALE 


Ponderosa Pine 
Mill Ceiling Prices. Car Lots--Direct Shipment. 


OBRIEN'S 
FLOOR SEAL 
AVAILABLE 


In exchange for any of the following woods: 
Maple, Birch, Oak, Beech, Ash, Gum, Walnut, 


Poplar, Magnolia, Pecan, Hickory, or what 
have you. 


To be bought on the same basis. 


Penberthy Lumber Co. 


5800 S. Boyle Ave. Los Angeles 11, Calif. 

















Dealers are getting prompt shipment of O’Brien’s ~] 


FOR SALE 


Old Established 


LUMBER and BUILDERS 
SUPPLY BUSINESS 


Located on Ohio River in town of 40,000 population. 
Approximately 12 acres of ground—complete millwork 
plant, lumber sheds, warehouses, railroad sidings. Last 
year’s sales $300,000; have been over $500,000. 

Will sell plant and equipment for $90,000. 

Inventory at market value approximately $40,000. 


Terms if desired. 


Reason for selling: Principals have died, leaving busi- 
ness to heirs. 


Address: BOX 991, CLARKSBURG, W. VA. 


HEAVY DUTY Penetrating Floor Seal. Stock up now 
on this fast-selling finish for all wood floors. Made 
with tung oil, it’s waterproof, scratch-proof, durable 





and crystal-clear. Easy to apply and easy to maintain. 
O’Brien Varnish Company, South Bend 21, Indiana. 
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SALES OFFICE: 2020 Conway Bidg., CHICAGO 2, ILL. 
Selling the Products of J. A. MATHIEU, Ltd., Rainy Lake, Ont. 








Anaconda Copper 
Mining Co. 


Lumber Department 


Bonner, Mont. 


Manufacturers of 


Ponderosa Pine, Fir and 
Larch Lumber 


























STOP End Checking!!! 


No. 464-A Lumber sealing compound is a specially 
developed “end coating” that produces amazing 
results, 


Not a “lead and oil” paint but a new product de- 
signed to do a particular job. 


Can be applied with spray gun designed for heavy 
bodied materials or by brush. Color is black. 


Any mill, lumber dealer or manufacturer who stores 
lumber can effect very substantial savings. 


Reports have been received that use of the com- 
pound has resulted in savings amounting to thou- 
sands of dollars worth of lumber previously lost due 
to “end checking.” 


No. 464-A Lumber sealing compound is reasonably 
priced as follows: 


$1.50 PER GALLON IN 55 GALLON NON-RE- 
TURNABLE DRUMS 


$1.60 PER GALLON IN 5 GALLON CONTAINERS 
r.0.B. AKRON, OHIO 


The Akron Paint and Varnish Company 
AKRON 1, OHIO 
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SHINGLE STAIN 


CREO-DIPT STAINS 


FOR WOOD SHINGLE ROOFS AND SIDE WALLS 


CREO-DIPT 


COMPANY, INC. 
Established 1911 


NORTH TONAWANDA, N. Y. 
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give added protection during stor- 
age, construction and after the job 
is completed. Specifications for the 
erection of this sheathing and de- 
tails showing the application of 
brick veneer, wood siding, asbestos 
cement siding or shingles and 
stucco over gypsum sheathing are 
included. For a copy of the booklet 
write Gypsum association, 211 W. 
Wacker drive, Chicago 6, IIl. 


Metal Lath Catalog 


Three new catalogs from the 
Penn Metal company discuss Pen- 
metal lath and plastering acces- 
sories, expanded metal meshes and 
Penmetal copper alloy areawalls. 
Included are the complete lines 
available in each division, dimen- 
sions and specifications. Pictures 
in the first two show the actual size 
of many of the products. Various 
ways for using the products are 
also illustrated. For further in- 
formation about these catalogs 
write Penn Metal company, Inc., 
40 Central street, Boston 9, Mass. 


Expendable Pallet 


Offering economies in shipping, 
the new expendable pallet is said 
to cost so little it can be discarded 
after a single trip. Weight reduc- 
tion is achieved in this four-way 
pallet by the use of a double cor- 
rugated board top supported on 
square or round wood blocks. En- 


tire top and block ends are dipped 
in a water-resistant adhesive which 
seals off moisture from the load. It 
is said 4,000-pound loads have been 
carried on the pallet without fail- 
ure. Over 1,300 empty pallets, 
weighing approximately 30,000 
pounds can be nested in a 50-foot 
box car using a lift truck for han- 
dling. For more details write 
Techtmann industries, 714 W. Wis- 
consin Avenue, Milwaukee, Wis. 


Financing Small Business 

A variety of facts on small busi- 
ness are brought together in a 
booklet recently published. It is 
an objective study of the financing 
problems of America’s smal] en- 
teprise and its place in the na- 
tion’s business picture. It is 
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Summer 1946 finds us still unable to give our 
many customers Pre War Service, since our 
reconversion has been delayed due to many 
factors beyond our control. We do ask our 


friends however to keep us in mind and soon 
we hope to be able to render the same effi- 
cient service for which our organization has 
been outstanding for many years. 
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We're frank to say that we can’t get up much 
of an ad today about our ability to make quick 
shipments like we used to do. 
don’t know when we’ll ever catch up. But on 
it’s different. 
quality of our fine, soft-textured Craig Mountain 
Pine—just as in years gone by. 


CRAIG MOUNTAIN LUMBER CO. 


quality, 


: uu 
pine with 2 . 


The fact is we 


We’re maintaining the 


Winchester, Idaho 











aimed to help the small business- 
man carry on. Included are a defi- 
nition of small business, its place 
in the nation, its economic impor- 
tance, types of help which small 
business needs, its relation to the 
Department of Commerce, credit 
sources and their capacity, loans 
under G. I. Bill of Rights, and a 
discussion of financing plans. ‘or 
a copy of the book write National 
Association of Manufacturers, 14 
W. 49th street, New York 20, N. Y. 





When writing for new literature 
or further details about products 
described here, please mention 
AMERICAN LUMBERMAN as the 
source of your information. 











Spraying Cold Process Roofing 
The application of cold process 
materials—both adhesive and top 
coating—can now be accomplished 
by spraying. Previously the mate- 
rials were unsuitable for spray ap- 
plication because coatings thus pro- 
duced were heavily pock-marked by 
the impact of the spray. Now two 
new products are being introduced 


which it is said are specially engi- 
neered for spray application—a cold 
process adhesive and a cold proc- 
ess roof coating This new method is 
said to speed up application, im- 
prove workmanship, and difficult 
areas can now be reached. For fur- 
ther information about this method 
write the Flintkote company, 30 
Rockefeller Plaza, New York 20, 
N. Y. 


Cedar Panelling 


A variety of uses for edge grain 
cedar panelling are shown in 4a 
folder recently published. Color il- 
lustrations show how it can be used 
in homes, offices and_ specialty 
shops. Included with the folder is 
a page with suggested finishes for 
the cedar plywood, ways to prepare 
the wood for the finishes and the 
methods of application. For a copy 
of the folder write Canadian Forest 
Products Ltd., Pacific Veneer & 
Plywood division, New Westmin- 
ster, British Columbia. 
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MARKET ANALYSIS 


Lumber Production for Third Quarter Is 
Not Expected to Equal Second Quarter Output 

Even the Federal government—and this was before 
OPA was restored—admitted that the outlook for 
lumber production in the third quarter of 1946 was 
not optimistic. 

In fact, it appears doubtful whether production for 
the third quarter will equal that of the second quar- 
ter, since July production is expected to be less than 
previously anticipated as the result of the two weeks’ 
vacation shutdown ‘in the Pacific Northwest. 


PRODUCTION QUICKLY ABSORBED 

House construction, industrial consumption and re- 
conversion, military and other demands, will quickly 
absorb maximum production. Lumber, says the De- 
partment of Commerce report, will be difficult to ob- 
tain. 

Nevertheless, the Department expresses hope, based 
on production thus far this year, .hat the goal of 
32 billion feet for 1946 will be met. First quarter 
production this year reached 6,553,000,000 board feet, 
a gain of 12 percent over March and 14 percent over 
April 1945. In May production reached 3,074,000,000 
feet or 6.4 percent above April and 10.4 percent above 
a year ago; this was the first month since August 
1944 that production exceeded three billion feet. 


REDWOOD STRIKE SETTLED 

Settlement of a six months’ strike in the redwood 
lumber mills in northern California came after an 
estimated loss of 175 to 200 million ‘board feet. The 
only issue remaining to be settled is the closed shop. 
Returning workers received wage increases of ap- 
proximately 20 cents an hour, a step up in line with 
increases recently granted in the Pacific Northwest 
lumber industry. The new starting scale is $1.0214 
an hour, 

The acute lumber shortage was accentuated by a 
railroad shortage in the northwest. Unless more 
cars are available, many mills, their storage space 
filled to the bursting point, may have to stop manu- 
facturing, the West Coast Lumbermen’s association 
reported. Some sawmills were laying off shifts and 
some processing mills with no storage space left, 


asked sawmills to stop deliveries. 

OPA granted an increase of eight dollars per thou- 
san’ for shortleaf and longleaf Southern pine car 
maicrial other than framing and a five-dollar increase 
for car material framing. 

Ceilings on all West coast logs except No. 2 wood 
logs and cull logs were increased three dollars per 


thousand feet under Amendment 25 to the Revised 
Regulation 161 effective Aug. 8. 


Current Statistics on 
Output and Distribution 


_Lumber shipments of 419 mills reporting to the 
National Lumber Trade barometer were 6.6 percent 
below production for the week ending July 27, 1946. 
In the same week new orders of these mills were 17.1 
percent below production. Unfilled order files of the 
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Receiver’s Sale 
of 


Valuable Saw Mill and 
Dimension Mill 


At public auction on the 20th day of August, 1946, at 
10:00 A.M. Eastern Standard Time at Dailey, West Vir- 
ginia, the following will be offered for sale: 


10,000,000’ annual capacity band saw mill, 1,500,000’ 
lumber on stick in yard. 3,000,000’ capacity lumber yard 
and tracks. 6,000,000’ annual capacity dry kilns, standing 
timber and logs, 3,600,000’ annual capacity dimension mill, 
now operating. Also limestone quarry and crushing plant 
with 300 acres of land, now operating, including all equip- 
ment and supplies. Also large stone Trade Center build- 
ing containing confectionery, post office, general store, 
restaurant and office. Gasoline filling station, garage, large 
warehouse and potato storage, including equipment and 
supplies. Floor space saw mill and dimension mill 88,000 
square feet. 


LOCATION 


Dailey, West Virginia, on United States Routes 
219 and 250, eleven miles South of Elkins, West 
Virginia, the county seat of Randolph County. 
All properties are either located adjacent to or 
—" easy access of the Western Maryland Rail- | 
road. 


<a. 





Lumber and timber will not be sold separately. De- 
tailed description of property and terms of sale supplied 
upon request. Address all communications to A. Spates 
Brady, Receiver of Tygarts Valley Association and Ken- 
wood Corporation, Dailey, West Virginia. 




















More than 75 years 
of service tothesash 
and_door_ industry. 





For low-cost housing 


PAR-TOX 


wood treatment assures lifetime 
freedom from the ravages of rot 
or termites. 





For a tight sash seal that prevents 
infiltration of moisture and cold 


air — use 


PARKER'S 
PRIMERLESS 
PUTTY 





IRA PARKER & SONS CO. 


OSHKOSH, WISCONSIN 













If You Buy 


Wood Flour-- 


Contact us regarding our fine quality wood 
flour made from kiln dried soft Southern Hard- 
wood sawdust and shavings. We have the 
very latest equipment. Shipped in bulk car- 
loads or bagged. 





We Want to Buy 


4/4 Common & Better 
Soft Southern Hardwoods 
Let us know your immediate offerings 


and what you can offer for future de- 
livery. 











Carlton Smith 


Lumber-Dimension 


BEARDEN, ARKANSAS 











Urania manufacturing 
facilities are complete 
and modern throughout. 
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The Big Modern Mill with the 
Permanent Timber Supply 


Urania lumber has long been recognized for 
quality. Every foot of Urania lumber being pro- 
duced today is of pre-war quality. Urania op- 
erates on a selective cutting, sustained yield 
basis. With large tracts of Yellow Pine and Hard- 
wood timberlands under careful supervision of a 
trained and experienced forester, Urania is as- 
sured a permanent timber supply. 


The Urania Lumber Co. Ltd. 
Urania, Louisiana 


Lumber Manufacturers and Tree Farmers 
Members S. P. A., S. P. I. B., Southern Hardwood Producers 
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LUMBER MARKET 


reporting mills amounted to 70 percent of stock. For 
reporting softwood mills, unfilled orders are equivy- 
alent to 25 days’ production at the current rate and 
gross stocks are equivalent to 34 days’ production. 
For the year-to-date, shipment of reporting identical 
mills exceeded production by 4.1 percent; orders by 
2.5 percent. Compared to the average corresponding 
week of 1935-1939, production of reporting mills was 
15.4 percent above; shipments were 10.9 percent 
above; orders were 3.9 percent below. 


Southern Pine 


Production of Southern pine by the 105 mills re- 
porting to the Southern Pine association for the week 
ending July 27, 1946 totaled 15,757,000 feet. This 
was 7.73 percent below the three-year average for the 
same mills. Shipments for the week of July 27 totaled 
17,169,000 feet or 8.96 percent above production for 
the week. Orders placed during the week totaled 14,- 
614,000 feet or 7.25 percent below production for the 
week. 

Western Pine 

One hundred and eight mills reporting to the West- 
ern Pine association for the week ending July 27, 1946 
cut 78,739,000 feet. The same week a year ago the cut 
was 78,304,000 feet. Shipments were 69,245,000 feet 
or 12.1 percent below production. Unfilled orders on 
hand for the week ending July 27 totaled 244,977,000 
feet and gross stocks stood at 648,544,000 feet. 
Northern Pine 

Production of Northern pine by the five mills re- 
porting to the Northern Pine Manufacturers’ asso- 
ciation totaled 1,930,000 feet for the week ending 
July 27, 1946. The same week a year ago the cut was 
1,620,000 feet. Shipments during the current week 
were 955,000 feet and new business booked totaled 
1,025,000 feet. Unfilled orders stood at 6,235,000 feet 
and gross stocks were 30,900,000 feet. 


In the Market Centers 


TACOMA—Logs still not plentiful, but good 
weather and adequate labor supply is helping solve 
lumber production problem. No serious forest fires 
to date this year, although a great hazard still exists. 
Governmental restrictions and shortage of critical 
materials has reduced local building almost to a stand- 
still. 

MINNEAPOLIS — A few retail yards with mill 
connections are getting fair supplies. Month-old strike 
of 16 Minneapolis and St. Paul sash and door plants 
has almost halted home construction. Improved equip- 
ment situation should help step up production next 
fall. 

KANSAS CITY — Production picture somewhat 
improved due to good weather and ample labor. 
Retail and wholesale inventories at low level and will 
continue at low ebb because of continued high demand. 
Truckers active in southwest; contractors are buying 
direct from the little mills at prices ranging up to 
double the ceiling on some particular grades. 

NEW ENGLAND — Shortage of all kinds of build- 
ing and construction lumber, although a few Maine 
and New Hampshire producers have doubled the ¢a- 
pacity of their plants. Little sheathing, flooring, ply- 
wood and laths available in Greater Boston area. 
Stocks on hand mostly spruce, hemlock, fir and some 
white pine. 
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Promotions and Appointments 
ABNER B. BYER has been named 

sales representative by the Whit- 

ing-Adams company, Boston, and 





Abner B. Byer 


will have the southern territory 
including South Carolina, Georgia, 
Florida, Alabama and Mississippi. 


CHARLES L. TEBBE has been ap- 
pointed director of the Northern 
Rocky Mountain Forest and Range 
Experiment station at Missoula, 
Mont. Since 1943 he has been as- 
sistant regional forester in charge 
of the forest service division of 
state and private forestry at Port- 
land, Ore, 


CARL M. LYNGE succeeds W. 
STEWART CLARK, retired, as man- 
ager of manufacturing for the 
General Electric company’s appli- 
ance and merchandising depart- 
ment 


SIDNEY E. McCrum has_ been 
named advertising manager of 
Wickwire Spencer Steel division, 
Colorado Fuel and Iron corpora- 
tion. He was assistant advertising 
manager of Wickwire Spencer prior 
to the meger of the company with 


the Colorado Fuel and Iron cor- 
poration. 


Appointment of WARREN E, WIL- 
SON as director of research and en- 
gineering for Green’s Ready-Built 


Homes Ine., Rockford, Ill., has been 
announced. 
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VICTOR O. SANDBERG has been ap- 
pointed to fill a new position as re- 
gional training officer for the 
northern region of the forest serv- 
ice, Regional Forester P. D. Han- 
son announces. A growing need for 
more training in the technical and 
executive fields of forestry to make 
better resource managers of all for- 
est officers is one of the major rea- 
sons for establishing this position, 
Hanson explains. 


W. F. LEICESTER has been elected 
a vice president of the Borden 
company. He is president of the 





W. F. Leicester 


company’s Casein Company of 
America division and will have 
executive supervision of adhesives, 
including casein. 


Management Officials Buy 
Wheeler Osgood Company 

In a recent Pacific Northwest fi- 
nancial transaction, management 
officials of the Wheeler Osgood 
company, door manufacturer, pur- 
chased the company. 

The sale puts ownership of the 
company in the hands of N. O. 
Cruver, president and treasurer; 
W. M. MacArthur, vice president; 
Lionel J. Phillips, vice president; 
Paul M. Smith, secretary, and L. J. 
Woodson, president of the Nicolai 
Door Sales company, subsidiary of 
Wheeler Osgood. 

Founded in 1889 in Tacoma, the 
plants and grounds of the Wheeler 
Osgood company cover over 21 
acres and employ over 700 people. 








Save space — time 
— costs — release 
men for productive 
work — handle lum- 
ber with conveyors. 


Write for special 
bulletin, AL-86, de- 
scribing Standard 
Conveyors designed 
to speed and cut 
the cost of han- 
dling in lumber and 
building supply 
yards. 





STANDARD CONVEYOR COMPANY 
General Offices: 
No. St. Paul, Minnesota 


ATTENTION! 
Manufacturers of 
BUILDING MATERIALS 


Your products, if used in buildings, 
may be equally acceptable in ship 
construction. Many materials used 
in interiors of buildings for in- 
stance, are now being used in the 
construction and decorating of pas- 
senger and cargo ships. 


If you seek to increase your vol- 
ume in the marine field; our or- 


ganization, with over twenty-five 
years’ sales experience in every 
ship yard and in every principal 
seaport in the United States, is 
available to you. 


SELBY, BATTERSBY & CO. 
Wilford Building — 101 N. 33rd St. 
Philadelphia 4, Pa. 


LINDSEY =. 


Self-Loading 222°" 
Skidders 


are used with 
either team or 
tractor. On 
short hauls, 
snaking, and 
bunching logs, 
they are unex- 
celled. 


LINDSEY 
WAGON CO. 


Sole Manufacturers 
Laurel, - Miss. 



















Smart Managers Use It! 


Be a systematic money-mak- 
ing manager. With this 
MANAGERIAL FILE you 
can keep at your finger tips 
the details of all pending 
matters—performance of every 
department of your business— 
costs, output, profit. Double- 
locked for privacy—Send for 
FREE Circular. 


Northwest Metal Prods. Co. 
1337 E. Mason, Green Bay, Wis. 

















Knudson & Mercer Lumber Co. 
Purveyors to 
Accredited Retail Lumber Dealers 
for 51 years 
LUMBER FROM SOUTH, WEST, NORTH 


Sash & Doors, Wallboards and Most 
Standard Specialties 


28 E. Jackson Bivd., Chicago 4, UL 











MINER'S EDGER WITH SKF BALL BEARINGS 


Simonds saws, lightest running. SPECIAL 


FEATURES: Variable feed for light power, 
guide rail and spurs make STRAIGHT lum- 


ber, well-balanced mandrel, now creosoted 
frame. IT CLEARS ITS COST IN 30 TO 60 
DAYS. 


MINER EDGER WORKS, Phone 1292, Meridian, Miss. 








LEMIEUX BROS., INC. 


FORESTERS--TIMBER ESTIMATORS 
APPRAISERS—CIVIL ENGINEERS 


610 Pere Marquette Bidg., NEW ORLEANS, LA 








Since 1922 


TE DAD & LAD & 


MANUFACTURERS 
Asphalt and Asbestos Roofing 
Cements, Paints and Compounds 


~ Factory and Executive Offices 
NEW LENOX, ILLINOIS 


WEBSTER. 
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TEXTURE 
QUALITY 


ook. 


{no CH E. Webster Lumber Co. 


Kansas City, Mo. 








HOUSTON BLOW PIPE 
AND SHEET METAL WORKS 
HOUSTON, TEXAS 


38 Years’ Experience 


Engincesing Service and Estimat 
Obligation — Send Us my ae 








Hardwood Inspector Wanted 


One familiar with Northern Hardwoods 
for hardwood distribution yard. Steady, 
competent, experienced and understand- 
ing thoroughly NHLA rules. Write 


WARREN ROSS LUMBER CO. 
Falconer, N. Y. 








SULLIVAN LUMBER CO. 


PORTLAND, OREGON 


TIMBERS FACTORY 
YARD STOCK F I R CLEARS 
SPRUCE, HEMLOCK, CEDAR, PINE 


Established 1912 
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Recent Minnesota Merger 
Results in Carney Company 
Merger of the Carney industries, 
Mankato, manufacturer of building 
products from stone, with the 
Carney Rock Wool company, into 





Harry E. Carney Jr. 


a new organization known as the 
Carney company Inc., has been an- 
nounced by Harry E. Carney Jr., 
president of the new corporation. 
Carney industries, organized in 
1883, manufactures and distributes 
throughout Western United States 
rockwool, natural cement, masonry 
cements and lime for building con- 
struction, both home and industry. 
Two Twin Cities men were 
named to executive positions. N. A. 
Holmer, Minneapolis, formerly gen- 
eral sales manager, and vice presi- 
dent of the Industrial Mineral 
Wool institute is vice president in 
charge of sales. J. W. Moore, St. 





Paul, assistant vice president, 
Archer-Daniels-Midland company, 
was named to the board of direc- 
tors. 

President Carney is the grand- 
son of P. H. Carney, founder of the 
company in 1883 and the son of 
Harry E. Carney, executive head 
until his death in 1938. 


Floor Machinery Association 
Holds Election of Officers 

At its recent annual meeting in 
Chicago, the Floor Machinery Man- 
ufacturers association elected thie 
following officers: 

President: Fred C. Hild, presi- 
dent of Hild Floor Machine com- 
pany, Chicago. 

Vice president: Lloyd Hale, pres- 
ident of G. H. Tenant company, 
Minneapolis. 

Secretary: R. A. Ponselle, presi- 
dent of Ponselle Floor Machine 
company, New York. 


U. S. Prefab Corp. Acquires 
New Production Facilities 

The United States Prefab cor- 
poration, subsidiary of the Adiron- 
dack Log Cabin company, New 
York, recently bought the Arthur 
A. Johnson-Bossert-Bailey Mill, 
prefabricating plant at Patchogue, 
Long Island, for the production of 
prefabricated homes. 

Organized in 1931, the Adiron- 
dack Long Cabin company manu- 
factured log cabins and homes of 
the conventional type prior to the 
war. 

Ten buildings will be devoted ex- 
clusively as a wholesale division to 
serve developers and builders with 
quantity year round homes. Con- 
struction will be under the super- 
vision of Jerome Hart, sales 
manager. 

In addition to the conventional 
type Cape Cod houses, the company 


CAPE Cod style home which will be built by the U. S. Prefab corporation. 
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will build garages, poultry houses 
and other farm buildings. 

Three buildings will be devoted 
to the manufacture of radio cabi- 
nets, furniture, toys and other 
wooden items. 

Displays will be maintained at 
the company’s showroom at 126 E. 
46th street, New York. 


Companies Announce 

The plant and equipment of the 
Charles A. Briggs Lumber and 
Manufacturing company was sold 
July 1 to Seottdale Wood Products 
Inc., Scottdale, Pa. 

Officers of the new company are 
Iving L. Halsted, president; Ivan 
L. Halsted, vice president; Car] 
Mays, treasurer, and William M. 
Kahanowitz, secretary. 


The Jackson Creek Lumber com- 
pany, Ine., Dorothy E. Dowson, 
president, has purchased the saw- 
mill and timber holdings of the 
Dearmond Lumber company, Med- 
ford, Ore. A. C. Cleek has been 
appointed general manager and op- 
erations were started August 1. 

Sales for the new organization 
will be handled exclusively by the 
Rogue Lumber Sales company, 
V. E. Johnson, manager. 


LATEST NEWS FLASHES 


(Also see News and Trends—Page 7) 


NEW WAGE POLICY was announced by Reconversion Director 


John R. Steelman. His ruling will prevent employers from using a 
‘second round” wage increase as the basis of price relief from OPA. 
Steelman’'s ruling does not prohibit a second wage increase, only a 
claim for price relief on that account. 


LUMBER CAR SHORTAGE threatened to cut production in the 


northwest. The West Coast Lumbermens association reported that 
many mills, their storage filled to the bursting point, may have to 
stop production unless more cars arrive to move lumber. Some 
sawmills were laying off shifts; processing mills with no storage 
space left, asked sawmills to stop deliveries. 

45,000 WEST COAST LUMBER WORKERS, who obtained |o- 
cent an hour wage increase last fall were involved in the wage 
ruling. Another five-cent increase was negotiated last May. The 
War Stabilization Board voted to approve three and one-half cents 
of the new boost for price relief purposes on grounds that a national 
wage pattern of 18!/2 cents had already been established. 

CLEVELAND'S RESIDENTIAL BUILDING for the first six months 
this year on the basis of 2,137 permits issued totaled $17,742,295. 
This compared with 718 permits issued for $5,474,902 for the same 
period in 1945. 

LUMBER PRODUCTION LAST YEAR was 27,951,000,000 board 


feet, according to the Federal government's revised estimates. It 
was the lowest output in seven years. 
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More Ford Trucks 
in Use Today Than 
Any Other Make! 








RUBBER PARTS 


—For ALL Woodworking Machinery — 
V/ Yates, Fay & Egan, Smith and Solem Ma- 


chine Rubber Parts. 


</ Double-End Tenor Rubber Blocks. 
AV Band Saw Tires—Belt Sander Tires. 


a/ Pneumatic Drum Sander Tubes Replaced. 
Mallets—Tack and Screw Bumpers. 


Write for Special Wood Industries Rubber Catalog 
BROADWAY RUBBER MFG. CO. 


“ “The Rubber House of the Americas” 
529 E. BROADWAY — LOUISVILLE 2, KY. 
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~ POSITIVE IN “ACTION 
NEWELL DOOR | LOSERS. © BG Sowmichren Pass 
EASY TO INSTALL 
<a) <8) 
No. 006-A ZEPHYR 7 No. 008 AIR-FLO “7 No. 014 OIL-FLO 


For a low-priced closer, Ideal for combination This latest addition to the 
the 006-A has all the screen and storm doors Newell line operates in an 
features of higher-priced and light inside doors. oil bath. Smoothest oper- 
closers. A really proved Each one in individual ating closer yet presented. 
fast seller carton. 


7 wast SELLERS + + eo'utcn 


No. 001 Door Stop prevents damage 










when doors are forced open beyond 

normal Finish is bright cadmium 
No. 010 E-ZE Latch renders perfect 
performance when used with a 





door closer Full instructions, with 
template, in each box 





















Lyman S. Moore, Assistant 
Administrator, NHA, Resigns 


Lyman §. Moore, assistant ad- 
ministrator of the National Hous- 
ing agency, has resigned to be- 
come city manager of Portland, 
Me., it has been announced by Wil- 
son W. Wyatt, housing expediter. 

Mr. Moore joined the NHA in 
1942 as assistant administrator and 
has been in charge of administra- 
tive management, budget and per- 
sonnel activities since that time. 


Chicopee Announces Three 
Recent Personnel Changes 


W. J. Holman Jr., vice president 
and general manager of the Lumite 
division, Chicopee Manufacturing 
corporation, Gainesville, Ga., has 
announced several personnel addi- 
tions necessitated by the firm’s ex- 
panding activities. 

Alfred Russell, Orange, N. J., 
becomes eastern representative for 
Lumite fancy fabrics with head- 
quarters in New York. 

Mr. Russell succeeds Harold 
Brown who is being transferred to 
Chicago to open an office there. 

Donald M. Odell, recently re- 
leased from the U. S. Army after 
five years, was named assistant to 
the sales manager. 


O. H. Campbell, Officer of 
Louisiana Company, Dies 


Orrin H. Campbell, vice presi- 
dent and treasurer of the Bogalusa 
Lumber company, Bogalusa, La., 
died August 6. 

Mr. Campbell, who would have 
been 54 this month, spent practi- 
cally all of his life in the lumber 
manufacturing business. He has 
been affiliated with the Lutcher & 
Moore Lumber company, Orange, 
and the Great Southern Lumber 
company where he was purchasing 
agent, assistant sales manager and 
then in charge of sales. He then 
formed a partnership in the com- 
pany with which he was active 
until his death. 


Louis C. Harding, Retired 
California Lumberman, Dies 


Louis Charles Harding, 80, re- 
tired secretary-manager and mem- 
ber of the board of directors of the 
Northern Redwood Lumber com- 
pany, Korbel, Calif., and member 
of the California Highway com- 
mission under former Governor 
Richardson, died August 1. 
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ADVERTISING 


PAYABLE IN ADVANCE 


Copy must be in office of AMERICAN LUM- 
BERMAN ten days prior to publication 
date. Rates are based on number of WORDS 
and consecutive insertions as shown below. 
Be sure to count address. For “blind’’ ad- 
dress care this publication count 5 words. 
Advertisements are set in uniform style, in 
proper classification, with first line in capitals, 
if so ordered. 

Extra lines of white space count as 5 words. 
Please specify CLASSIFICATION desired. 


8c per word for one insertion. 


7c per word, per insertion, for 2 consecutive 
insertions. 


6c per word, per insertion, for 3 to 5 consecu- 
tive insertions. 


MINIMUM CHARGE $1.60. 


Attractive discounts for 6, 13 or 26 consecu- 
tive insertions. 


When answering “blind” advertisements ad- 
dress number shown care of 


AMERICAN LUMBERMAN 
139 N. Clark St.. Chicago 2, Illinois 








HELP WANTED 








Wanted: Experienced man for accounting and 

general office work. Also, a second man for 

accounting and collections. Permanent posi- 

tions with a good company in northern Indi- 
ana who believe in paying i 4 salaries for 

pee positions. Address A-50, American Lum- 
erman. 





WANTED: Experienced salesman for retail lum- 

ber concern. Excellent Michigan location. 
Good housing arranged for, requiring quick 
decision. Unusual opportunity for promotion. 

State qualifications, age and salary desired, 
ossible furnish snapshot. Address A-56, 
merican Lumberman. 





Wanted—Manager for four or five portable 
circular sawmills. Must know production 
thoroughly, how to handle men and have a 
comprehensive knowledge of hardwood 
grades. Permanent employment for a good 
man. Address A-60, American Lumberman. 





Wanted: Sawyer for new circular mill lo- 
cated in Southern Michigan. Must be sober 
and able to cut grade lumber. Address A-6l, 
American Lumberman. 





Experienced retail 7 manager under 45 
years age with good record of success. Yard 
volume approximately $250,000.00. Salary 
$300.00 mo. Washington State location—grow- 
ing community with bright future. Address 
B-38, American Lumberman. 





Wanted: Man with lumber yard experience to 
supervise ail yard activities including the 
help. Must be a good planner of deliveries 
and work and be able to handle a maximum 
of six employees. Must be sober and steady 
workman able to furnish references. Address 
B-37, American Lumberman. 





Wanted: Experienced yard manager for cen- 
tral Ohio yard handling all building materials 
and coal. Good position for right man. Ad- 
dress B-42, American Lumberman. 





WANTED: Manager-Retail yard in one of 
best county seat lowa towns. ECLIPSE LUM- 


BER COMPANY, Clinton, Iowa. 









HELP WANTED 








Millwork—Biller and Detailer 


Man with wide experience on special mill- 
work from architects plan. Must be able to 
take measurements on job and lay out high 
class cabinet and millwork, making workable 
shop drawings and billing into the shop. Give 
2xperience in detail, salary and any other 
nformation that will help us in judging your 
lity. HARRIS BROTHERS COMPANY, 1349. 
1 West 35th St., Chicago 9, IIl. 








SALES MANAGER 


Progressive lumber company in Rocky Moun- 
tain city, doing selling or remodeling, reroof- 
ing, and painting to consumer, as well as 
selling to general contractors. Now employ- 
ing three salesmen, want sales manager who 
understands construction and costs, and with 
general ability to handle at least double this 
sales force. Good salary and liberal com- 
mission to man who can actually qualify. 
None others need apply. Address B-34, Amer- 
ican Lumberman. 





Wanted: Purchasing Agent for large whole- 
sale millwork and plywood company in east. 
Must be thoroughly experienced in millwork 
and acquainted with producers. State age, 
training, experience and salary desired. Ad- 
dress B-33, American Lumberman. 





Detailer and Biller capable of making shop 
drawings and quantity surveys of architec- 
tural woodwork from Architects plans. State 
experience and = full information. Fort 
Wayne Builders’ Supply Company, Ft. Wayne 
4, Indiana. 





Wanted: Cabinet Maker, steady work for 
the right man, must be able to make stairs, 
all kinds of cabinets and window frames. 
Write giving experience. Borland Lumber 
Co., 269 Elm Street, Oil City, Pa. 





Experienced sash and door man capable of 
laying out sash and doors and operating 
double end tenoning machine. ddress Na- 
tional Screen Door Company, P. O. Box 1887, 
Montgomery 3, Alabama. 


WANTED: Person to manage retail lumber, 
building material and coal yard in Northern 
Illinois having volume of $350,000.00 annually. 
This person must understand coordination of 
employees and oe of salesmen. Liberal 
salary, commission and bonus arrangement. 
Write B-49, American Lumberman. 











Wanted: Mill man to operate planer, moulder 
and resaw. Experience necessary in main- 
tenance setting and operation of machines. 
Located in Chesapeake Bay area of Maryland. 
Address B-44, Americn Lumberman. 





WANTED: Competent and experienced man 
as manager of a retail lumber yard in a 
good Illinois town and doing an excellent 
business. Address B-47, American Lumber- 
man. 





WANTED: Competent saw filer for small band 
and circle saws, in wood working plant North 
Central region. Permanent position and good 

ay to right man. Address B-48, American 
Tembosnan. 


ed 





WANTED: Experienced glazier to cut and 


install automobile glass and do general 
glazing. Steady dependable job for good 
man. Enid Planing Mill Company. id, 
Oklahoma. 


——t 


WANTED by wholesale Sash and Door house 
experienced estimator stock and special mill- 
work, make shop drawing, and do ceneral 
office work. Address B-56, American Lumber- 
man, 





| 





SITUATIONS WANTED 





| 





Former builder and naval supply officer seeks 
contact with manufacturing or sales orgaml 
zation needing a competent man to promote 
or manage progressive residential construc: 
tion, pre-fab or conventional. Age 31, uni- 
versity graduate in business, 6 years building. 
Need $5,000 salary plus a real opportunity to 
profit from ———s oo Loca’ 
secondary. Address B-54, American Lumber 
man, 


August 17, 1946, AMERICAN LUMBERMAN 











